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Industrial 
Machinery 





Pumps and 
Motors 
















Machine Tools 


Oilmill Supplies 


Briggs Weaver 


too... 


They’ll all be there—at the Texas 
State Fair—the pumps, the motors, 
machine tools, and industrial sup- 
plies. See them at our exhibit in the 
Petroleum Section of the General Ex- 
hibits Building. You will also see 
why for over fifty years Briggs- 
Weaver, distributors of industrial 
supplies afd machinery, has been 
known to the Southwest as the 
“House of Service.” 


Dallas 
OCT. 9-24 
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THE NEW 1949 MERCURY 


LINCOLN... 
MERCURY... 


THE MOST CONSPICUOUS CARS IN DALLAS 








CONSPICUOUS . .. in design, their sleek lines proclaim them 
to be acknowledged . . . the finest designs yet produced! 


CONSPICUOUS...in their performance... for there is 
nothing else like them... when you get behind the wheel of either 
the LINCOLN or the MERCURY you experience a completely 


new sensation in driving! 


CONSPICUOUS in their appointments... literally every- 
thing you could wish for ... better than you thought possible! 


SEWELL MOTOR CO. 


“Dallas’ Oldest Authorized LINCOLN-MERCURY DEALER” 
1715 N. AKARD Just off ROSS Phone R-6741 
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BUSINESS CONFIDENCE 


Built on Years of Service 


> Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas — the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 





Established Established 
TBE LAST. BBG merzoers oa 
leather Goods— Dairy Products, Wholesale 
Wholesale and Retail and Retail 
1869 THE SCHOELLKOPF 1890 WILLIAM S. 
COMPANY HENSON, INC. 
Manufacturers and Wholesale Printing and Advertising 
Distributors 
FLEMING & SONS, 
1872 DALLAS RAILWAY 1893 INC. 
& TERMINAL CO. Manufacturers—Paper and 
Street Railway Paper Products 


1900 THE MURRAY CO. 
OF TEXAS, INC. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1S00 stow co. 


1872 SANGER BROS. 
DEP'T STORE 
In Dallas Since 1872 
In Texas Since 1857 


1873 sank in battas 


Banking 




















In 1890, about the time this picture of the horse-drawn dinkies is 
front of the Fair Park Exposition Building was made, the Dalla 
branch of the St. Louis firm of Mansur & Tebbetts Implement Con. 
pany was the leading jobber for agricultural implements and fam 
machinery. In 1900, the firm sold its interest to the John Deere Ploy 
Company. One of the employees for Mansur & Tebbetts, Pomroy § 
Perry, who was then office boy, is today head of the order and esti 
mating department for the Dallas branch of John Deere. A. B. Taber 
was office manager at the turn of the century, and E. C. Inglish hold 
that title today. Men who have more than forty years’ service with 
John Deere in Dallas are H. B. Lockett, traffic manager; George H 
Santerre, supervisor of the warehouses; and E. B. Williams, head of 
the repair department. Dallas ranks today as one of the top four 
manufacturing and distributing centers for agricultural implement 
and farm machinery. Sales of all the companies in the Dallas territon 
were better than thirty million dollars worth as estimated by the 
last United States Census Report. John Deere Plow Company was 
founded 102 years ago in Moline, Illinois. The Dallas territory in- 
cludes all of New Mexico and Texas, excepting the panhandle region 


1876 Cochran * 
Insurance General Agents 

1876 company 
Home Furnishings 


1885 company 


Structural Reinforcing 
Steel and Machinery Repairs 


1889 i vane 


Real Estate, Insurance 


Agricultural Implements 


1902 eustas Pon 


Wholesale and Retail 
Sporting Goede 


1903 ccMpany 
Ac-Ka-Me Preducts, Insect 


Sereens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 





Established Established 
1903 FIRST TEX. CHEMI- 191] GRAHAM-BROWN 
CAL MFG. CO. SHOE COMPANY 
Pharmaceutical Manufacturers arse 
i 1912 stewart cence 
SUPPLY COMPANY 
Sheet and Metal Manufacturers Stationers—Office Outfit 


190) T. A. MANNING 
& SONS 
Insurance Managers 
Fire — Casualty 


1906 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


THE SOUTHERN 
1909 SUPPLY COMPANY 
Wholesale Hardware and 
Industrial Supplies 


1913 Miscuineny co. 


Construction Equipment 


19] 4 TEXAS EMPLOYERS 
INSURANCE ASS'N 
Workmen's Compensation 
Insurance 


1914 weve 


Importers - Manufacturers 
and Distributors 
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Prsother step in the march of science brings frozen foods—flavor and 
vitamin fresh—through radar sterilization. Fresh food is exposed to radar 
rays at 3,000 megacycles for 30 seconds, sealed and frozen immediately. 
Juices and vitamins stay . . . microorganisms disappear . . . resulting in flavor- 
fresh food for good eating any season of the year! 


New and better ways to make life more enjoyable for more people are 
constantly being provided the American people. That is why the First 
National Bank in Dallas strives always to follow the most modern banking 
procedures. Equipment, facilities and personnel in each of its many spe- 
cialized departments are planned for the most efficient ...and effective 
banking service. 
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‘WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Industry and Atomic Warfare . . 


HE portents of peril apparent in 

world affairs today are causing in- 
dustrial leaders throughout the United 
States to devote careful study to a new 
report from Washington by the National 
Security Resources Board on “National 
Security Factors in Industrial Location.” 
Its purpose as stated 
is “to alert industrial 
leaders to the stra- 
tegic significance of 
industrial plant lo- 
cation in the event 
of another war”; 
and it proceeds to 
show how the con- 
centration of indus- 
try in vulnerable DALE MILLER 
areas both invites attack and obstructs 
defense, and how, conversely, the disper- 
sion of industry both discourages enemy 
aggression and strengthens our national 
security by “combating a potential en- 
emy’s effort to cripple our industrial ca- 
pacity.” 

The booklet states as its premise that 
“there is no known military defense 
against the atomic bomb itself except 
space.” It concedes that defense meas- 
ures can be applied against carriers 
which a potential enemy might use to 
deliver the bombs, but it points out that 
such measures are by no means sufficient, 
because of the constantly increasing 
range of aircraft, the enormous destruc- 
tive capacity of atomic weapons, and “the 
formidable and possibly decisive advan- 
tage which could accrue to a powerful en- 
emy in modern warfare” through “a 
sneak or unconventional attack .. . hav- 
ing destructive effects many times those 
of Pearl Harbor.” Because “the destruc- 
tion or immobilization of a nation’s vital 
industry will destroy its capacity to de- 
fend itself,” the report warns that “highly 
concentrated areas of vital industry and 
population will be the most attractive 
targets.” 

To support its contention that vital in- 
dustry should be strategically dispersed 
throughout the country the Board points 
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out that, although an aggressor nation 
may be able to manufacture and deliver 
the atomic bomb, he would no doubt be 
limited in the number of such bombs he 
could make available. Not only are 
atomic bombs extremely expensive, but 
the essential fissionable elements, ura- 
nium and plutonium, are scarce materials. 
Moreover, the expense of delivering the 
bomb to its objective is likewise great, 
since the increase in the range of air 
power has led to a corresponding de- 
crease in the relative payload, with the 
result that “costliness in proportion to 
damage” has become greater. And to 
these expenses must be added the losses 
incurred in delivering the bomb through 
active interception. 

Consequently, the report contends that 
“although modern strategy is based upon 
the fact that any area of the country can 
be attacked, the staggering cost in ma- 
terial and energy of such an expensive 
attack would require that it be planned 
so as to accomplish the maximum dam- 
age to our production facilities.” Thus, 
if our vital industry were strategically 
dispersed, the cost to a potential aggres- 
sor of an effective attack would be so 
enormous as to act as a powerful deterrent 
against his launching the assault. As the 
report clearly states: “If the industrial 
facilities of the United States are effec- 
tively dispersed, that fact alone would 
make an incalculable contribution toward 
the maintenance of peace because of the 
prohibitive expense of any enemy attempt 
to destroy this country’s ability to de- 
fend itself. Dispersion could contribute 
significantly toward outlawing war.” 

What then, constitutes adequate dis- 
persion? Or, to put it another way, at 
what point do vital industries become too 
concentrated in a congested area? In 
suggesting answers to these questions the 
Board offers some pertinent information 
on the effectiveness of atomic weapons, 
and this information will prove particu- 
larly illuminating to many persons who 
have become excited by speculation con- 
cerning super-bombs or chain reactions 


of catastrophic dimensions. “Atomic 
bombs exploded to date,” the report 
states, “have destroyed almost everything 
within a one-half mile radius of the zero 
point. Beyond the periphery of this first 
area, and extending to a distance of about 
one and one-half miles, they caused mod- 
erate damage to all structures. Allowing 
for future developments, it is not ex- 
pected that an improved bomb would 
cause heavy damage beyond a distance 
of three miles from point of detonation.” 

The Board concludes, therefore, that 
“attack upon areas of industry concen- 
tration less than five square miles or ur- 
ban concentration of less than 50,000 
people will probably not be economically 
feasible unless they contain specified in- 
stallations of decisive importance to the 
nation’s capacity for defense.” Thus, in- 
dustrial relocation is recommended in 
those areas where population concentra- 
tion is less than 50,000 and where other 
vital industries do not exist within a 
three-mile radius. The Board admits that 
“such thumb-rules tend to over-simplify 
the problem” but by and large they offer 
the safest criteria. 

In interpreting these facts in their re- 
lation to our own section of the country, 
we recognize at once that the Dallas 
Southwest should exert a strong appeal 
to industrialists in congested areas else- 
where throughout the country. If it is 
true that “there is no known military 
defense against the atomic bomb itself 
except space,” it is obvious that the fa- 
miliar expression of the “great open 
spaces” of the Southwest begins to ac- 
quire a serious and important signifi- 
cance. The Dallas area, for instance, now 
has many industries vital to our na- 
tional security, and will have more, but 
by and large they are well dispersed and 
conform to the criteria suggested by the 
Board’s report. 

Such dispersion is possible and con- 
venient in the Dallas Southwest where 
“space” in which to grow industrially is 
not at a premium as it is in the con- 
gested areas of the North and East. Some 
of the most important defense industries 
are located, for instance, in Grand Prairie 
and Garland, each of which is approxi- 
mately twelve miles from Dallas in op- 
posite directions; and while an industry 
in either of these communities or others 
in the Dallas area might be an impor- 
tant objective itself, the possibility of at- 
tack would be somewhat remote because 
of its comparative isolation in relation 
to other potential targets in the same gen- 
eral area. In other words, defense indus- 
tries in the Dallas area generally enjoy 

(Continued on Page 75) 
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THOUSAND and one nights of magical splendor telescoped into 
sixteen exciting and glorious Texas days and nights: this is the 
promise of the 1948 State Fair of Texas, October 9 to 24. 

Second to none in the nation, the State Fair of Texas will begin its 
sixty-third annual season October 9 with some two and a quarter mil- 
lion dollars in new buildings and improvements in the Fair Park 187- 
acre plant. 

Industry, commerce and finance—handmaidens with agriculture of 
an ever-expanding Southwest economy—will tell the Texas epic at the 
State Fair. All the breath-taking magic which the modern industrial 
designer can accomplish with lighting and color scheme has been 
utilized to make the $30,000,000 exposition dazzling to the eye. 

Even as the 1948 Fair will mirror the growth and prosperity of 
Texas and the Southwest in industry, agriculture, livestock, commerce, 
and entertainment, it also will reflect how progressive and farsighted 
has been the State Fair’s directorate of forty-eight Dallas citizens with 
R. L. Thornton as its president and W. H. Hitzelberger as its executive 
vice president and general manager. They have accepted their offices 
as a public trust and in the unselfish spirit with which their predeces- 
sors went about giving the Lone Star State its first exposition in 1886. 

Through the years the State Fair physical plant has been expanded 
into one of the great show places of America. Free entertainment fea- 
tures have been added each year. New headline attractions featuring 
the best talent available in stage, screen, and radio serve as magnets 
to attract new thousands to Dallas each year for this event. But the 
elare of neon lights in the ultra-modern setting of this great spectacle 





SYMBOL of 63 years of progress in the State Fair of Texas is the decorative 
stone column, left, on which is painted the inclusive dates of the 1948 gala 
season. Top, left, a few of the 1,763,921 1947 visitors listen to a barker 
describe the acts soon to be presented in front of the $1,000,000 Hall of State. 
In the three pennants across the top of the pages, left, the General Exhibits 
Building by night; center, a Western miss gets into the rodeo spirit astride 
her hand-carved Roman horse on the world's largest Merry-Go-Round; and 
left, this little fellow, Terry Green, probably just found out from the girl 
in the information booth behind him that the State Fair of Texas 
plant contained 187 acres. 
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has not blinded Mr. Thornton and the di- 
rectors and active officers of the Fair to 
the fact that the basic purpose of the Fair 
has remained unchanged. The founda- 
tion of all Fair activity is to bring to the 
people of the Southwest and the nation 
the story of development on our farms 
and factories—the basic industries and 
business activities that underlie Texas 
prosperity. 

More than 2,000,000 Southwesterners 
are expected to click through the Fair’s 
turnstiles as against the 1,763,921 who 
came to the “whale of a show” in 1947. 
Their breath fairly will be taken away 
as they walk through the new and ultra- 
modern $800,000 Automobile, Aviation 
and Recreation Building . . . see the foot- 
ball games in the revamped Cotton Bowl, 
now being given a $1,280,000 enlarge- 
ment and reconstruction job... ride the 
Hurricane or the complicated Double 
Ferris Wheel .. . thrill to the spine-ting- 
ling Sky Ballet on the Million - Dollar 
Midway ... or marvel at the feats of Ser- 
rano, the psychic horse with the “college 
education.” 

All these will fit into the colorful mo- 
saic of the new and ever-changing galaxy 
of offerings of the multi-million dollar 
“Show Window of the Southwest,” the 
monarch of the nation’s state fairs. 

Major entertainment factors will be 
the refurbished Midway; the Jimmy Du- 
rante Show at the Auditorium; the “Fly- 






















































ing L” Rodeo with Jimmy Wakely, cow- 
boy film star and recording artist mak- 
ing personal appearances at all perform- 
ances; the Ice Cycles of 1948; and innu- 
merable free shows, including the almost 
continuous stream of television and radio 
broadcasts originating from the Fair 
grounds. 

“For Free” on the Midway will be 
twice-daily performances of the amazing 
sky ballet with the Five Eltons, perform- 
ing precariously on trapeze and rings 
125 feet above the earth with no nets or 
safety precautions whatever. Following 
this big free show will be the perform- 
ance and desperately hazardous mid-air 
sensations by Les Kimris, working on a 
superstructure 90 feet in the air. His 
aerial gymnastic stunts were the hit of 
Billy Rose’s “Jumbo” on Broadway. 

Art Linkletter will do his daily Gen- 
eral Electric “House Party” radio broad- 
casts on CBS from the State Fair grounds 
for five days beginning October 11. The 
Stamps Quartet will broadcast their pro- 
grams from the Gulf Oil Building, and 
WBAP has projected a series of televi- 
sion broadcasts from the grounds. 

Formerly exhibited at the New York 
World’s Fair, the famed “Transparent 
Man,” revealing what does and what 
doesn’t make man tick, has been ac- 
quired by the Dallas Health Museum for 
the Fair. Visitors will see the “Transpar- 
ent Man” in its first appearance in the 


SENTINEL to the Show Window of the Southwest is the 214-foot pylon on the Foods Building, top right. 
Precision dancing on ice skates and beauty mark the Ice Cycles of 1948, one of the State Fair's 
entertainment features. Jimmy Wakely, cowboy film star and recording artist, will be the star of the 
Flying L Rodeo.” The Dallas Aquarium under the direction of Pierre Fontaine awaits another record 
season on the Fair grounds. One of the many chapters of the Society for the Preservation and Encourage- 
ment of Barber Shop Quartet Singing in America are donning‘ mustaches, derbies, and bow ties to get 
their audience in the proper mood for Barber Shop Singers Day, October 17. Five Fair-goers pose beside 


the impressive blue, bronze and white Grand Esplanade marking the approach to the Hall of State. 


















Southwest as one of 44 health exhibits on 
loan from the American Museum of 
Health in New York. Made of plastic, the 
“Transparent Man” was built in Ger- 
many and brought to the United States 
by the Oberlander Foundation and Trust 
of Philadelphia. 

The Museum of Fine Arts will feature 
an exhibit of famous American paint- 
ings, and will go south of the border for 
exhibits of contemporary Mexican paint- 
ing, the ancient arts of Mexico and sculp- 
ture of the Mayans. The Museum of 
Natural History and the Aquarium have 
already scheduled special exhibits. 


Special Days 


Nearly everyone will find his Special 
Day at the 1948 State Fair. Tradition- 
ally, opening day is Texas Press and Ra- 
dio Day and 2,000 publishers and radio 
men will be guests of the Fair on this day. 

Listed among the other many special 
days are Souvenir and Dallas Day, Octo- 
ber 12; Three Farm Equipment Days, 
October 12 to 14; Rural Youth Day, Oc- 
tober 16, when some 60,000 4-H Club 
boys and girls, Future Farmers and Fu- 
ture Homemakers from Texas farms and 
ranches will surge through the grounds; 
Barber Shop Quartet Day, October 17; 
Veterans Day, October 23; and two Ne- 
gro Achievement Days, October 11 and 
18. Sunday, October 17, will be Soil 
Conservation Day, Texas Grass Day, 
Texas & Southwestern Cattle Raisers’ 
Day, Texas A&M College Day and Texas 
Sheep and Goat Raisers’ Day. 

Two horse shows have been an- 
nounced. The Golden Palominos will be 
the headliners of the show October 9 to 
15. The Quarter Horse—the ranch horse 
of the Southwest—will be featured Oc- 
tober 16 to 24. 

A State Fair Band Festival October 
17 will attract two thousand Texas school 
children as participants. Such bands as 


those of the Gladewater High School and 
White Oak High Schools in East Texas 
and the Girls Drum Corps, the Bengal 
Guards, from Orange and the Flaming 
Flashes from Greenville are expected to 
add color and excitement to the festival, 
which will conclude with a massed con- 
cert of all the bands at night in the Cot- 
ton Bowl. An audience of approximately 
65,000 people is anticipated for this Cot- 
ton Bowl event. 


Dallas Jaycees 


With a goal of 85,000, Dallas Jaycees 
this year again will handle the sale of 
Opening Day Keys. The key, selling for 
60 cents, will unlock a number of exciting 
new features of the 1948 exposition, the 
third and best since World War II ended. 
Opening Day Key holders will be ad- 
mitted to the Fair at will on Saturday, 
October 9. They can take in all the Mid- 
way shows and rides at half price day 
and night. On the Monday and Tuesday 
following the Fair’s opening, key hold- 
ers can attend performances of the “Ice 
Cycles of 1948” for half price. 

With its new rides and $75,000 Kiddie 
Town, the Midway will be crowded with 
throngs of fun-lovers, young and old. 
The Sky-Rider, a complicated double 
Ferris Wheel 90 feet high combining the 
thrill sensations of the Roller Coaster and 
an ordinary Ferris Wheel, the Hurricane 
and the Hi-Ball are new rides designed 
to give folks a chill and thrill to be re- 
membered long after the Fair is over. 
The Sky-Rider is the highest portable 
ride ever constructed and will accommo- 
date 48 people at one time. 

Quite a few of the other rides on the 
Million-Dollar Midway pack a great wal- 





























lop for thrill-seekers. Not the least oj 
which is the $100,000 Roller Coaste, 
over whose 3,000 feet of hills and dips 
rattle the cars in a minute and forty se. 
onds flat. 

But the rides will be only one phay 
of Midway activity. All the glamour anj 
the spangled tinsel of the sawdust trail 
and the spirit of the carnival season will 
prevail. 

The Terrell & Jacobs Wild Animal 
Circus will have its emissaries of brute 
erudition in hitherto unattainable accom. 
plishments. Jungle claw and Arctic cup. 
ning will be challenged at the risk of 
life and limb in the Midway’s big circus 
side show. Another Midway attraction is 
a water carnival and ballet featuring Sam 
Howard, world’s greatest trick diver. 


Serrano 


Billed as “the world’s best educated 
horse,” Serrano will amaze State Fair- 
goers by extraordinary feats in addition, 
subtraction, division and multiplication. 
The State Fair appearance of Serrano 
will be the animal’s only showing in the 
nation this year other than in California, 
and it will mark the first time the horse 
has been seen out of California. 


“The $100,000 horse can spell any | 


word in any language, can ascertain ages | 


by “mind reading,” unscramble words 
through “telepathy,” find objects hidden 
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under boses and pick objects by color. 
The animal uses lettered or numbered 
blocks in nearly all of his tricks. The 
blocks have leather loops atop them 
which the horse picks up in his mouth. In 
adding, the horse works from left to 
right, reversing the human method. A 
$500 offer has been made to Albert Ein- 
stein or any other mathematical genius 
who can surpass Serrano in mathematics 
gs demonstrated at the horse’s regular 
performances. 


Colorful Bavarian glass blowers will 
ply their trade on the Midway, making 
souvenirs on the spot; and Yvette Dare, 
night club entertainer, will head an all- 
girl show. 


Livestock Auction 


The State Fair of Texas Junior Live- 
stock Show auction sale to be held Tues- 
day, October 12, in the swine arena will 
be one of the most important events 
calendared for the two weeks Fair. 


John W. Carpenter, chairman of the 
livestock commission for the Fair, said 
that entries by 4-H Club boys and Future 
Farmers from more than 125 counties 
representing all sections of Texas will be 
auctioned off to the highest bidders with 
Dallas firms and business people among 
the principal buyers. 




















The Junior Livestock auction and ad- 
visory committee has carried out a wide- 
spread campaign among Dallas business 
people to secure buyers for top quality 
beef, pork, and lamb at the culmination 
of the Junior Livestock Show. 


Cotton Bowl 


The enlarged Cotton Bowl will receive 
its 1948 baptism of fire on the Fair's 
opening day when the University of 
Texas Longhorns play the University of 
Oklahoma, first in a series of football 
games which will include the night game 
between the SMU Mustangs and Santa 
Clara on October 23. Some of the na- 
tion’s top college and high school teams 
will tussle at the Cotton Bowl during the 
sixteen days of the Fair. 


The famous Cotton Bowl has been 
spruced up with reconstruction amount- 
ing to $1,280,000. Seating capacity has 
been enlarged from 45,195 to 67,435 with 
the addition of a second deck on the west 
side and the elimination of many former 
ground-level boxes. The Cotton Bowl, 
now with an all concrete base and red- 
wood seats, has three tiers of press boxes 
for radio, photographic, and television 


booths added. 


The total of eight football games sched- 
uled for the Cotton Bowl include also 
East Texas Teachers College and the 
West Texas Teachers College the after- 


IMPRESSIVE to visitors and one of the principal permanent exhibit buildings on the State Fair 


noon of October 23, and Prairie View 
College versus Wylie College the night of 
October 18. 


The Textile, Culinary and Antique 
Show in the Horticulture Building will 
bring the women’s division of the State 
Fair back into the spotlight after six 
years of war-induced inactivity. 

Competition classes will be shown in 
embroidery, lace work, knitting, crochet- 
ing, quilts, rugs, plain sewing, fancy 
handwork, layettes, elderly ladies’ work, 
antique collections, preserves, jellies, and 
home canning. 


Employment Bureau 


The Texas Employment Commission 
of Dallas will open a branch office at the 
Fair Park swimming pool September 23 
to provide the personnel needs of the 
1948 State Fair. “All personnel employed 
from now until the close of the 1948 Fair 
will be drawn from the TEC office,” W. H. 
Hitzelberger, general manager of the 
fair, said. He estimates that when the 
exhibits and the concessions are opened 
on October 9, the combined pay roll at 
the fair will constitute one of Dallas’ ten 
largest employers. 


The 1948 State Fair of Texas will be 
America’s biggest State Fair, designed 
for the citizens of America’s biggest 
state, and it is the biggest package of en- 
tertainment, enlightenment, education. 
and enjoyment in all the world. 


grounds is the Hall of State, extreme left. Next to it is a night scene of fireworks colorfully showering 
behind the ferris wheel. Top, center, is the nation's Number One Trumpeter, Harry James. The Five 
Eltons in their dare-devil high wire presentation and Southern Methodist University's football star, 
Ken Grantham. Bottom, center, is a night shot of the midway with the neon lights presenting a panoramic 
view of the main street in the Fair. A crowd banked up to the door of the Foods Building gives an 
indication of the multitude that clicks through the gates of the State Fair. The Grand Esplanade and 


the Hall of State in the background is seen extreme right. 





















RIZE winning livestock and crops will share center stage 
for agriculture at the 1948 State Fair of Texas, Fair 
Park, October 9 to 24. 

That “new look” of the 1948 Agriculture Show will be liv- 
ing exhibits of all major crops of Texas in various stages of 
growth and maturity. It will be the most varied and novel 
exhibit ever presented at an agriculture show. 

New crop phase exhibits will include cotton, peanuts, flax, 
citrus and vegetables, forest, roses, wheat, rice, corn, grain 
sorghums, grass, sugar beets, alfalfa, Irish potatoes, sweet 
potatoes, oats, barley, pecans, and legumes. 

The largest crop phase exhibit will be forty growing vari- 
eties of native and introduced grasses. Trained personnel 
from the Soil Conservation Service will man this exhibit to 
furnish farmers and ranchers the latest information on grass 
culture and management. The common and botanical name, 
and data on adaptablility and cultural methods will be fur- 
nished for each type of grass displayed. 

The Fair’s Agricultural Show will place the same emphasis 
on certified seed that livestock growers place on breeding. 

Using the theme, “Science in Agriculture,” Texas A&M 
College has planned the most complete and educational ex- 
hibit ever presented at the State Fair. Shown and described 
will be the development and improvement of grain sorghums, 
wheat, corn, flax, rice and other crops through plant breeding 
and scientific research. 
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Texas A&M will also supply, information on fertilizers and 
insecticides and on modern, effective methods of use. 


The most complete forest story ever presented to a South- 
western audience will be told in an exhibit arranged by the 
Texas Forest Service, another division of Texas A&M. 


Texas Technological College and the Texas Research Foun- 
dation also will have educational exhibits. 


A special Soil Conservation Exhibit will be an important 
phase of the Agriculture Show. This exhibit will have model 
terrains of typical farms, showing one using soil conservation 
practices and one without. Artificial rain will be provided 
through a spray system to show the movement of water de- 
veloped by rainfall on the model terrain. 


For Southwestern farmers and livestock men, the Texas 
Fair will be a gold mine of information on better and im- 
proved methods of farming and raising livestock. The latest 
time and labor-saving modern machinery and equipment for 
farm, ranch, and the home will be shown at the Fair, which 
will observe three Farm Equipment Days, October 12, 13 and 
14. The Farm Implement Show will be the best and most 
extensive since World War II ended. 

Texas youth from farm and ranch will take over the $30,- 
000,000 exposition on Rural Youth Day, October 16 with 
60,000 expected to attend. 32,000 4-H Club members, 14,000 
Future Farmers, and 14,000 Future Homemakers will be the 


DALLAS « SEPTEMBER, 1948 























izers and 


a South- 
d by the 
M. 


sh Foun- 


nportant 
e model 
srvation 
rovided 
ater de- 


» Texas 
ind im- 
e latest 
ent for 
which 
13 and 
1 most 


» $30,- 
5 with 
14,000 
be the 


, 1948 








guests of Dallas business men and the Dallas Chamber of 
Commerce at a luncheon on the Fair grounds. 


Extending a welcome hand to them will be R. L. Thorn- 
ton, president of the State Fair; D, A. Hulcy, president of the 
Dallas Chamber of Commerce; Ben E. Cabell, general chair- 
man of the Fair’s Agriculture and Livestock Committees; and 
other Dallas business leaders. 


State Fair Honor Award Medals will be presented to fifty 
outstanding 4-H Club members, Future Farmers, and Future 
Homemakers. A State 4-H Club Dress Revue will occupy the 
attention of the girls from Texas farms and ranches. 


James Aston is chairman of the Rural Youth Day Commit- 
tee, which began perparations last spring to make 1948 Rural 
Youth Day at the Fair bigger and better than ever. 


Recognizing the importance of animal husbandry to the 
state’s economy, the Fair will offer sizeable premiums in the 
Junior Livestock Show, October 9 to 12, and the Livestock 
Show, October 13 to 22. 


Premiums in these shows total $62,291, of which $10,168 
will go to the winners in the six major divisions of the Junior 
Livestock Show. Divisions are Junior Dairy Show, Junior 
Utility Dairy Show, Junior Steer Show, Junior Pig Show, 
Junior Negro Pig Show, and the Junior Sheep Show. 


Climax of the Junior Livestock Show will be an auction sale 
Tuesday, October 12, with John W. Carpenter, chairman of 
the auction sale, in charge. 


The National Brahman Cattle and the National Milking 
Shorthorn Shows will focus the eyes of the nation on the 
Fair’s 1948 Livestock Show. A premium list of $5,000 has 
been announced for each show. Breeders from distant points 
plan to fly their herds to Dallas. 


The famous Santa Gertrudis breed of beef cattle developed 
by the King Ranch will be a feature of the Livestock Show, 
along with other Texas breeds—Aberdeen-Angus, Hereford, 
Polled Hereford, and Shorthorn. 


Two horse shows have been announced. The golden Palo- 
minos will be the headliners of the show October 9 to 15. The 
Quarter Horse, the ranch horse of the Southwest, will be fea- 
tured October 16 to 24. 


Many special days have been designated at the Fair for the 
farmer and rancher. They include Texas Chemurgic Council 
Day, October 9; Texas Rose Growers’ Day, October 10; Farm 
Equipment Days, October 12 to 14; Texas Cotton Day, Oc- 
tober 13; Texas Flax Growers’ Day, October 14; Friends of 
the Land Day, Texas Grass Day, Texas Farm Bureau-Texas 
Grange Day, and Texas and Southwestern Cattle Raisers’ As- 
sociation Day, October 17; Panhandle Wheat Growers’ Day, 
October 20; and Texas Corn Growers’ Day, October 23. 


ENTRANCE to the main Agriculture Building points up the modern aspects 
of the 1948 physical plant for the State Fair. Prize quarter horses and their 
riders are left to right, Mrs. Muir Hodges of Junction, Mrs. Mike Leonard of 
Dallas, and Mrs. Glen Turpin of Arlington. Eight rows at a time is the pace 
set by this Texas farmer with his modern equipment which will be a feature 
of the 1948 Agriculture show. Prize animals for the Junior Livestock Show 
will go on sale at an auction October 12. Miss Dorothy Dutton will help the 
world's best educated horse, Serrano, answer numerical and spelling ques- 
tions in a special feature of the Fair. Texas cotton will be shown in various 
stages of growth in a new presentation planned for the Agriculture Building. 
Grand Champion for 1947 Junior Sheep Show Lamb was raised by Harold 
Bragg of Talpa who sold his prize stock to the Dick Price Motor Company 
for $6 a pound. 



































































On Display at the State Fair Auto Show 


CHEVROLET 


* Newer, Smarter and Finer—the 1948 Chevrolet will be a feature attrac- 






tion at the State Fair Auto Show. See the new Chevrolet Passenger Cars 




























and the New Advance-Design Chevrolet Trucks. More people drive 
Chevrolets than any other make. . . because Chevrolet gives its owners \ 
more value. ] 
The Chevrolet Dealers of Dallas invite you to visit the Chevrolet Exhibit / 
at the Auto Show—and compare Quality, Prices and Value. P 
RNR TAT RETR AMMEN SOR A 0 
la 
DORAN CHEVROLET CO. th 
3916-20 Main Street T-3-6183 
l 
ROY HILL CHEVROLET CO. a 
132 North Lancaster Avenue W-1161 nu 
JOHNSON BROS. CHEVROLET is 
1901 Ross Avenue R-6001 : 
lu 
MecCOLISTER CHEVROLET CO. pe 
901 South Ervay R-2244 
sti 
MOHR CHEVROLET CO. th 
1909 Bryan Street R-8141 Wi 
sta 
* the 
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‘games a CHEVROLET oh 
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Major Feature of 
1948 Fair Expansion 


NEW ultra-modern building especially designed and 

lighted for exhibition purposes, representing an invest- 
ment of more than three-quarters of a million dollars, and 
perhaps the biggest individual expansion in the physical plant 
of the State Fair of Texas will house what promises to be the 
largest automobile show ever staged in the South. 

The post war revival of Dallas’ annual automobile show at 
the Fair in this new setting is in keeping with Dallas’ position 
as the automobile distribution and supply center of the South- 
west. Top executives of the automobile industry in Dallas are 
planning this outstanding show with the idea of entertaining 
unprecedented crowds and setting new standards for this an- 
nual event. 

Twenty-nine different makes of automobiles will be shown. 
These will include both domestic and foreign makes of gleam- 
ing new models ranging from low slung, road-hugging, sleek 
convertibles to large family-type sedans with all the plush 
luxury, comfort, and safety that modern science can incor- 
porate. 

Spectators will be able to observe special factory demon- 
stration equipment of cut-away models of vehicles, engines, 
and other functional units. The “why’s and wherefore’s” of 
the newest allied equipment and supplies, tires and accessories 
will be demonstrated and explained. 

Included among the displays will be the latest model swank 
station wagons, sturdy jeeps, and trucks with “the new look.” 

The State Fair’s automobile show will occupy over half of 
the 84,000 square feet of floor space in the new $800,000 Au- 
tomobile, Aviation, and Recreation Building. 

This huge building, which has just been completed, re- 
places an older structure destroyed by fire several years ago. 
Measuring 750 feet in length and 112 feet wide, the new Au- 
tomobile Building is 35 feet high. Formal dedication of the 
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OF PRIME IMPORTANCE in the 1948 State Fair of Texas plant is the 
new $800,000 Automobile, Aviation and Recreation Building. 


new structure will be held October 9, opening day of the Fair, 
with an impressive ceremony by the automobile committee of 
the Fair and the dedication committee of the Dallas Auto- 
motive Trades Association. Governor Beauford H. Jester and 
Mayor Jimmy Temple of Dallas have been invited to officiate. 

The Automobile Show has been revived under the direction 
of the Dallas Automotive Trades Association, which spon- 
sored the show for many years. Arrangements are being made 
by M. F. Hall, president of the dealer association, and I. W. 
Walls, chairman of the show committee. Other members are 
Roy Hill and J. A. Treadaway, prominent Dallas auto execu- 
tives. 

J. Bruton Orand is chairman of the State Fair automobile 
committee. Other members include Ernest Alexander, Delmo 
Johnson, John J. Kettle, Ira L. McColister, Alphonso Rag- 
land, Jr., Hugo W. Schoellkopf, and Carl Sewell. 

Arrangements call for the staggering of displays across the 
vast expanse of the Automobile Building. The new pastel 
shades of interior decoration of the new building have so 
pleased the exhibitors that little additional decoration is be- 
ing contemplated for the 1948 show. 

Overhead lighting in the new building was designed so that 
each exhibit will be highlighted regardless of its location on 
the vast floor by means of trolley ducts that make it possible 
to place any or all of the powerful lights at any given location 
making individual spotlighting of exhibits unnecessary. Many 
of the new models will be mounted on platforms so that the 
public can get a better view. 

Also on exhibit in the new building will be the Aviation 
Show featuring models of Chance Vought’s famous Navy 
fighting, bombing, and scouting planes, as well as the Lus- 
combe Aircraft Corporation exhibit showing the latest civil- 
ian aviation developments in the small plane field. 

All in all, the new Automobile, Aviation, and Recreation 
Building will house some of the most interesting exhibits at 
the 1948 State Fair of Texas. Hundreds of thousands of spec- 
tators will come away from this impressive block-long struc- 
ture marvelling at the wonders of modern science. 


































































FROM TOP to bottom, 
left, is Daniel B. Fuller, 
president of Fuller Fab- 
rics, Inc.; Harley Clark, 
manager of the men's 
wear merchandise for A. 
Harris & Company; Leon 
Harris apparel merchan- 
dise manager for A. Harris 
& Company; Joseph 
Sidran, president of Sid- 
ran Sportswear; William J. 
McBride, president of Mc- 
Bride & Shaw; Jules L. 
Foreman, president of 
Foreman Fabrics, Inc.; and 
Ellis H. Wilner, president 
of Henry Glass & Com- 
pany. Across the top next 
to Mr. Fuller is George W. 
Gibson sales manager for 
Wm. Skinner & Sons and 
in charge of the New York 
Fashion Group; A. J. 
Fuqua, fabrics merchan- 
dise manager for A. 
Harris & Company; Barney 
A. Erensen president of 
Barney A. Erensen & Com- 
pany; and Jack Hermer, 
manager for A. Harris’ 
girls and teen-age mer- 
chandise department, 
Under Mr. Gibson is 
John B. Donovan, presi- 
dent of Donovan Manu- 
facturing Company; Frank 
Brogan, president of 
Brogan & Jennings, Inc.; 
and Arthur L. Kramer, Jr., 
assistant to the president 
of A. Harris & Company. 


HE fashion spotlight in Dallas in 
August focused upon ten illustrious 
personalities visiting the city as guests of 
honor of A. Harris & Company for its 
second annual Fabric Fair. 

Giving dramatic premiere here to the 
new fashions for Fall, 1948, the three- 
day event paid honor to the American 
fabric industry which creates the basic 
materials from which the wardrobes of 
America’s fashionable women are con- 
trived. 

The guests of honor, whose names are 
synonymous with style leadership and 
quality in the fabric industry, were: 
Jacques Cornet, president of Bianchini, 
Ferier, Inc.; Martin C. Dubman, presi- 
dent of Miron, Inc.; Barney A. Erensen, 
president of Barney A. Erensen & Com- 
pany, Inc.; Jules L. Foreman, president 
of Foreman Fabrics Corporation; Daniel 
B. Fuller, president of Fuller Fabrics, 
Inc.; George W. Gibson, divisional sales 
manager and head of the Fashion Group 
of William Skinner & Sons; John H. Hol- 
land, Jr., vice president of Remond- Hol- 
land, Inc.; Genevieve Huss, vice presi- 
dent of Forstmann, Inc.; William J. Mc- 
Bride, president of McBride & Shaw, im- 
porters and domestic manufacturers; and 
Ellis H. Wilner, president of Henry Glass 
& Company, makers of Peter Pan cottons. 

The distinguished visitors were enter- 
tained at a series of parties, climaxed by 
a style show luncheon before a capacity 
audience Tuesday noon, August 24, in 
the Century Room of the Hotel Adolphus. 
Clothes by name designers of women’s 
apparel, utilizing the same fabrics ex- 
hibited by-the-yard in the store’s fabric 
department, were presented in the color- 
ful show. 

The guests were entertained at a cock- 


Fabric Fair 





tail party and buffet supper on their ar- 
rival Sunday evening, August 22, in the 
Hotel Adolphus. They toured the city 
Monday morning, returning at noon to 
the Texas Room of the Baker Hotel for 
luncheon, where they were introduced io 
local apparel manufacturers of the Dallas 
Fashion and Sportswear Center and 
Southwestern representatives of the fab- 
ric houses. 

A colorful touch of informal Texas 
hospitality was given the visitors Mon- 
day evening at a terrace dinner at ihe 
home of Arthur L. Kramer, Sr., president 
of A. Harris & Company. Satirizing the 
Texas heat, the guests were presented 
with safari. helmets banded with swatches 
of their own fabrics as favors. Buffet 
supper was served in the garden and a 
cowboy band played for dancing. 

The New York guests, many on their 
first visit to Texas, were highly vocal in 
their praise of the fashion showmanship 
and progressive spirit of their host city. 
The event revealed to the visitors 4 
dramatic picture of Dallas as a fashion 
center and to  style-conscious Dallas 
women a new conception of fabric as the 
foundation stone of fashion. 

Of unusual interest in the Fabric Fair 
was the display of two rare old albums. 
more than a century old, in which were 
collected samples of fabrics worn by 
American women since covered wago! 
days. The unique books, ranked as in- 
valuable museum pieces, were on loan to 
A. Harris from Fuller Fabrics, which dis- 
covered them in an old abandoned New 
England mill where they had been stored 
for over 100 years. The Fuller label has 
achieved renown in the fashion field 
through authentic reproduction of these 
old print designs. 
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... it’s got to be—it’s part of Texas. So, it 
follows naturally the biggest state... the 
biggest state fair. A thirty million dollar 
institution with over three million dollars 
in new buildings and improvements. More 
exhibits than ever before. largest live- 
stock show in history . . . topmost entertain- 
ment—all add new brilliance to the splen- 
dor of the 1948 “Show Window of the 
Southwest.” Carefully planned advertising 
will tell the people about) this greatest 
State Fair on earth—and send more than 
two million people clicking ‘through the 
turnstiles between October 9th and 24th. 
The State Fair of Texas is one of a grow- 
ing list of outstanding clients J, B. Taylor, 


Inc, is privileged to serve. 


/ 
J. B. a iad. 


Riverside 6815 


Pittsburgh Seattle San Francisco 

















CHAMBER OF COMMERCE WEEK 


TTENTION will focus on new objectives for Dallas’ 
advancement during Chamber of Commerce Week, 
September 20 to 24. 


President D. A. Hulcy has appointed P. B. (Jack) Garrett 
as chairman for the week’s activities. “The remarkable post 
war industrial progress Dallas has made does not mean thai 
we can adopt a spirit of complacency and rest on our laurels,” 
Mr. Hulcy commented. “Now is the time to consolidate our 
gains and look to the future for greater Dallas development.” 


Activities of the week will center around a continuous open 
house at the Chamber of Commerce. According io Mr. Gar- 
rett, this will give business executives and professional men 
throughout the city a real opportunity to observe at first hand 
the work of the various departments of the Chamber. 


“The driving force that has pushed Dallas ahead is the fore- 
sight and enthusiasm of its business leaders and the rank and 
file of men in all walks of business and professional life,” Mr. 
Garrett said. “The Dallas Chamber of Commerce provides ihe 
machinery for harnessing this driving force and giving direc- 
tion to civic teamwork that has been reflected in Dallas’ prog- 

” 
ress. 


The Dallas Chamber of Commerce is recognized as one of 
the most active and effective in the country today; but its 
position can only be maintained by expanding its activities 
and departments to meet the needs of metropolitan Dallas. 


“The offices and directors who chart the course of the 
Chamber of Commerce are generally familiar with the broad 
scope of its activities. Committee chairmen and members are 
generally familiar with the work of the departments with 
which they have direct contact. Many members, however, do 
not realize the work that is being carried on by the Chamber 
of Commerce nor the facilities for service that are available 
for them in their own organization. 


“One of the main purposes of Chamber of Commerce 
Week,” Mr. Garrett said, “will be to provide all of our mem- 
bers with an opportunity to talk to department heads, make 
suggestions, and get a better slant on the over-all program 
for Dallas development as well as to understand the functions 
of each department.” 


The growth of Dallas as a metropolitan area with a popu- 
lation in excess of a half million people makes civic teamwork 
more necessary than ever before. The objectives and activities 
of the Chamber of Commerce must be in keeping with the 
position of Dallas today in order to provide the proper ma- 
chinery for advancement if Dallas is to cope with the problems 
of tomorrow. 


EXAMINING a poster depicting Dallas Chamber of Commerce activities 
in the top picture are President D. A. Hulcy and P. B. (Jack) Garrett, chair- 
man of the Chamber of Commerce Week. In the center picture are Chamber 
of Commerce directors, left to right, standing, Ira L. McColister, Julius 
Schepps, William J. Brown, W. R. Burns, and R. L. Thornton. Seated, clockwise, 
are Peyton L. Townsend, J. L. Latimer, Mr. Garrett, J. Ben Critz, Mr. Hulcy, 
Fred F. Florence, John W. Carpenter, O. S. Boggess, and Williar: H. Egan. 
In the bottom picture are Mr. Garrett, Mr. Hulcy, and Mr. Critz. Inset pic- 
ture is of Mrs. Ethel Kleinman, secretary to Mr. Critz. 


YOUR INVESTMENT IN 
THE DALLAS CHAMBER OF COMMERCE 
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. Tew industrial districts served by Rock Island 
N trackage offer industry excellent plant sites 
closer to the heart of Dallas than any others now 
available. 


The locations shown in the maps below enjoy 
direct, fast, efficient transportation via the 8,000 
miles of Rock Island Lines to all points in the 
United States including fine export-import 
service to and from the terminals at Houston, 
Texas City and Galveston. 


For full information, contact: 
IN DALLAS 
W. J. Ford, Division Freight Agent 
Rock Island Lines 
Commerce & Field Streets 
IN CHICAGO 
W. E. Bolton, Industrial Commissioner 
Rock Island Lines 
La Salle St. Station 
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US. 70 Openes 


A five-mile 10-lane strip of U. S. Highway 75 was 
opened in impressive ceremonies at the highway’s inter. 
section with Ledbetter Drive south of Dallas this pas 
month with city, county, state, and Federal highway 
officials removing the traffic barriers. 

Typical of the highways which will link major Texas 
cities in the near future, U. S. 75 is a 10-lane $1,500.00) 
traffic artery which will eventually extend from Denison 
to Galveston, joining Central Boulevard, enabling 
motorists to sweep through downtown Dallas without 
a stop light. 

U. S. Highway 75’s new 10-mile vista is particularly 
futuristic in that all grade crossings have been elimi- 
nated allowing the motorist a full unobstructed view of 
the expressway. Separate service roads parallel the main 
highway for local traffic. 

John S. Redditt, chairman of the State Highway Com. 
mission, was principal speaker for the opening cere- 
mony and guest of honor at the reception and banquet 
which followed immediately for some fifty highway 
planners at the Baker Hotel. 

The August 19 ceremonies marked the formal open- 
ing of the five-mile section from Dallas to Hutchins 
which has been under construction for the past eighteen 
months. Judge Al Templeton was master of ceremonies, 
and Mayor Jimmie Temple welcomed the highway of- 
ficials and and guests in behalf of the city of Dallas. 

Officiating in removing the barricades were Mr. 
Redditt, Fred E. Knetsch, and Fred A. Wemple, mem- 
bers of the State Highway Commission; DeWitt Greer, 
State Highway engineer; M. C. Welborn, District engi- 
neer; J. M. Page, Publi¢g Roads Administration engi- 
neer; T. C. Collier, design engineer; T. E. Huffman, 
expressway engineer-manager; R. M. Clift, manager of 
the highway department for the Dallas Chamber of 
Commerce; and Henry S. Miller, vice chairman of the 
Central Highway Committee. 


FESTIVITIES including roadside dedication speeches and removing 
barricades highlighted the opening of the new five-mile strip of the 
ten-laned U. S. Highway 75. In the panel to the left, the top picture 
shows, left to right, N. E. Shands, member of the highway committee; 
Gene M. Loper, contractor for the Brazos Valley Construction Com- 
pany; John W. Rowland, county commissioner district 3; Marvin Love, 
member of the highway committee; Lynn Lawther, county commissioner 
district 1; Denver Seale, county commissioner district 4; and Buck 
Frank county commissioner district 2. In the second picture, seen 
talking at the banquet held at the Baker Hotel, are former highway 
committee member Reuben Williams and Fred E. Knetsch, member of 
the highway committee. Standing behind them are Fred A. Wemple, 
member of the highway committee, J. M. Page, Public Roads Admini- 
stration engineer; and R. M. Clift, manager of the Dallas Chamber 
of Commerce highway department. Pushing the final barricade from 
the new highway are city manager Roderick B. Thomas, Mayor Jimmie 
Temple, and Major E. A. Woods, city plan engineer. A crowd ot 
highway officials and interested spectators listen to John S. Reddit, 
chairman of the State Highway Commission, dedicate the new high- 
way. In the inset are Mr. Redditt and Mayor Temple. 
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| Women in Business 











Hannah 
Hochman 


By Mary Fletcher Cavender 


F the Dallas cotton men were the 

judges for a true Maid of Cotton, 
chances are they would pick Miss Han- 
nah Hochman, secretary of A. Campdera 
& Co., Inc., cotton merchants and ex- 
porters. 

“The cotton business is world-wide,” 
Miss Hochman said, “and it is impossible 
for anyone to work with people of all na- 
tions without having his viewpoint broad- 
ened and his outlook become interna- 
tional in scope. One gains a portion of 
that international friendship that, I be- 
lieve, is the hope of humanity today.” It 
is this that she professes to like most 
about her job. She has proven that she 
does like her work, for it is the second 
position she has had since high school 
graduation in Galveston. “And my first 
job was also with a cotton man,” she 
said “so you might consider that this is 
the only profession I know.” 

Miss Hochman had an excellent op- 
portunity to go into an entirely different 
field on her high school graduation day. 
She was superior in her study of Span- 
ish, and the principal of the high school 
urged her to remain after graduation and 
teach. “But I felt I should prefer some- 










PROUD of the long-fiber cotton bought by her firm, Miss Hannah Hochman, secretary of A. Campdera 
& Company, Inc., Dallas cotton merchants, has spent nearly all her life expediting world cotton transactions. 


thing more exciting than a teaching ca- 
reer,” Miss Hochman said. “Galveston is 
a seaport town and, therefore, an export- 
ing center. I became a secretary for a cot- 
ton merchant, and you might say that 
cotton became my career.” 

There is a lot to the cotton business 
that not only makes it a type of work en- 
tirely different from any other, but causes 
the men who deal with it to have a dif- 
ferent set of standards than most busi- 
nessmen. A cotton man, more than any 
other professional man, is taken precisely 
at his word. If ever he were to go back 
on his word, his business integrity would 
forever be impaired. 

“You see,” Miss Hochman explained. 
“there are so many transactions in cotton 
that are done by cable or telephone, so 
that an oral or wired commitment is con- 


sidered as final as any signed order. Fre- 
quently, a firm places an order with its 
agent or the exporter, who in turn con- 
tacts a commission buyer or a broker, 
and a sale is made and delivery on its 
way before a single purchase transaction 


‘paper is drawn up or received.” 


Antonio Campdera, president of A. 
Campdera & Co., Inc., came to Dallas 
from Galveston in 1929 because Dallas 
was recognized as the cotton production 
center of the Southwest. Miss Hochman, 
who had been his secretary in Galveston, 
came with the firm to its new home. E. W. 
Olivard, Jr., is office manager and vice 
president of A: Campdera & Co., Inc., and 
the three of them are the officers of the 
corporation. Considered to be one of the 
top firms in the business, A. Campdera & 
Co., Inc., are world exporters of cotton, 
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Spain, Italy, France, and England. 


“There is a wonderful feeling in work- 
ing with a commodity of the tremendous 
economic import that cotton has in world 
trade,” Miss Hochman said. “All over 
the world, cotton is the specie of the 
commodity market. I suppose it would 
be impossible for me ever to feel lost, 
regardless of in what foreign port or city 
I might find myself, for there would be a 
cotton importer, or a cotton-selling agent 
there. More than likely, we should dis- 
cover many mutual acquaintances. For 
that matter, the chances are good that I 
would at one time or another have writ- 
ten or spoken to that particular person.” 

Recently Miss Hochman traveled 
throughout Europe. “Every place I went 
—Switzerland, Italy, France, Belgium, 


and Spain—I received a royal welcome. 
Many of the people whom I visited called 
me by name as promptly as if I were a 
life-long friend. I can’t stress enough the 
kinship that makes the cotton industry 
one that bridges race and political dif- 
ferences.” 

In her travels, which have not only 
taken her to Europe, but also to South 
America, Miss Hochman had little dif- 
ficulty in making herself understood, for 
her avocation is foreign languages. Sel- 
dom does a winter go by that she isn’t 
spending many of the rainy, cold nights 
learning more about the foreign dialects. 

“Spanish is, truly, my second favorite 
tongue, and my favorite of European lan- 
guages,” Miss Hochman said. “I have 
been told that my pronunciation is au- 
thentic, and for that I am most proud. 
My parents were both born in Austria, 
so I understand German fairly well. I 
have also studied French, Italian and 
some Portuguese.” 

Miss Hochman, in addition to serving 
as personal secretary to Mr. Campdera, 
maintains all records of sales and pur- 
chases, handles all cable correspondence 
regarding offers and sales to Europe, and 
keeps market and basis position of the 
company. 

“It takes time to realize how many 
people are involved in a single cotton 
transaction,” Miss Hochman stated. The 
farmer grows it and then takes it to the 
nearest ginner. Then there is the com- 
mission buyer, who is usually located in 
a comparatively large town in the center 
of a farming region. He is in contact with 
cotton brokers and exporters. He buys 
from the farmers whatever qualities he 
thinks he can handle: he might buy 31 
bales from one man, 65 from another, 
and 86 from still another. 





with their principal shipments going to 





“The commission buyer is the man in 
the interior through whom we usually 
conclude our purchases,” she said. “We 
give him an idea of what we need in 
amount and quality, and he makes the 
purchases and sends us the samples rep- 
resenting grade and staple of each bale. 
The sample and the bale are given iden- 
tical symbol markings, so that when we 
order from the sample we will know that 
we will get the bale from which it was 
cut. 


“In our sample room the cotton is clas- 
sified on the basis of grade and staple, 
and our classers determine how to allo- 
cate and price it for our clients. For ‘fine 
goods’ such as broadcloths for men’s 
shirting, the longer staple cottons are 
used. These are the so-called premium 
cottons that sell for a higher price than 
the 15/16-inch staple which is the basis 
quoted in the market price of the New 
York Cotton Exchange. Short cotton such 
as comes from West Texas, is used in the 
manufacture of heavy goods such as 
ducks and drills. Print cloths, sheetings, 
and tire yarns generally are made from 
medium length cotton. On the basis of 
the samples,” Miss Hochman continued, 
“our cotton classers determine on which 
of our sales to ship the different bales 
of cotton. So you see, all that the office 
ever sees of a bale of cotton is the actual 
sample.” 

Another interesting aspect of the cot- 
ton exporting business is that sales are 
also made for delivery from six months 
to a year ahead of actual picking of the 
crop. The cotton, after ginning, goes to 
warehouses in seaport towns and remains 
there until time to be loaded onto the 
boat for shipment to foreign ports. Cot- 
ton destined for consumption in the 
United States is very often shipped di- 
rectly from the growing region to the 
mill. 

Cotton is valued on the basis of 15/16- 
inch staple, middling grade, anything 
longer than that being considered pre- 
mium cotton. Texas cotton averages 
around one inch in staple, middling in 
grade. There are about a hundred classi- 
fications of cotton, for not only is the 
cotton considered on staple length and 
grade, but as to whether it is white, spot- 
ted, tinged, or gray. An expert cotton 
classer can look at a piece of cotton, 
break the fiber in his hands, and cor- 
rectly call both the grade, and the staple 
length to 1/32 of an inch. Sample rooms 
are located in order to have true north 
light. 

“I don’t have much time for outside 
activities,” Miss Hochman said. “One 









might say that I have made my busines 
my entire life. However, it isn’t dul} 
Every day many interesting cotton per- 
sonalities come to this office with their 
vast store of experiences in the world 
markets, and there is the feeling of world 
comradeship which gives meaning to the 
cliche of ‘fingers on the pulse of the 


999 


universe’. 

Dainty in size, quick of mind, ang 
abundant in energy—these are only three 
qualities that have made Miss Hochman 
a definite asset to her firm. 

“Every day I am glad I didn’t remain 
in Galveston to teach Spanish,” Miss 
Hochman said. “But I am glad I studied 
it, for that knowledge helped me find 
what I believe to be a job really worth 
doing, and one that I’ve always found 
exciting.” 


FRED RUPELL has organized a com. 
pany at 2418 Bryan for the wholesale dis- 
tributorship for Gillette tires, a division 
of the United States Rubber Company. 
The Rupell Company will handle the dis. 
tribution to the independent tire dealers 
in a 14-county North Texas area. 
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Transit Aides 


ALLAS Railway’s Transit Aides find customers and 
prospective patrons friendly, willing to talk, and gen- 
erally very favorable to the transit service. 

In their daily contact with the public Transit Aides are 
prepared for everything: from a short lesson in English for 
a very lost little man just in from Buenos Aires, to quieting 
an exceptionally rowdy crew of teen-age passengers, to pa- 
tiently speeling out a short order of Dallas Railway’s financial 
statement for a disgruntled customer who had heard the com- 
pany was rolling in excess profits drained from the public. 

The idea of “new business solicitors,” technical for Transit 
Aides, isn’t new at Dallas Railway. Operators used to go 
about the city in search of new business as far back as 1936. 
The "48 models, however, are beautiful, snappily dressed 
young ladies. 

C. W. Hudson of DR&T’s personnel staff, and one of the 
company’s first “door-knockers” in 1936, has the coveted job 
of managing the present program to gain customer goodwill. 
He learned first-hand just how to approach the housewives 
in regard to inviting their use of the transit service, and has 
given the Transit Aides full benefit of his experience. It was 
Tom Owens, traffic superintendent, who ramroded the Transit 
Aide idea and got them their natty blue uniforms. 

Some of the contacts with customers result in a bit more 
than the company or the girls bargained for. At least one 
proposal of marriage has been received—Edith Burgess has 
a mush letter from a young, romantic patron who was really 
sold on the idea of DR&T goodwill! His amorous note, of 
course, went unanswered. The girls find the company “no- 
date-patrons” policy wise and frequently handy. 

Transit Aide Efi Carter, a young bride of an ex-GI, is from 
Athens, Greece. She charms people immediately with her 
pleasing accent and quaint manner. Janelle Watkins, the 
other “Mrs.” in the quartet, probably runs high score on get- 
ting invited in for tea when the girls are in the neighborhood 
calling on prospective mid-day patrons. Over a tasty cup she 
has an excellent opportunity to determine the housewife’s 
transportation needs and to point out for her the extra econo- 
mies and conveniences of Dallas Railway service. 

Everything happens to Clover Riggs, sparky member of the 
Transit Aide crew. She knocked on a door one morning. 
“Come in,” was the invitation from inside. A moment’s hesita- 
tion, a second invite and she opened the door to find a mother 
and her new-born baby. It soon developed that the nurse had 
not arrived that morning and the new mother was in frantic 
circumstances. Clover pitched in and attended the mother, 
quickly shined up baby and was straightening things up a 
bit when a neighbor happened in to take over. Needless to 
say, goodwill for Clover’s company is abundant in that house- 
hold; indeed, up and down the whole block. 

The Transit Aides are often assigned to ride the cars and 

(Continued on Page 44) 














DALLAS RAILWAY TRANSIT Aide Edith Burgess, top, gets suggestions 
for her company from cust 's on the Greenway Bus Line. Mrs. Efi Carter 
finds that the personnel at Manor Bakeries appreciate the efficient service 
that gets them to work on time. Mrs. Janelle Watkins talks to Mrs. William 
Berry about shopping between 10 and 4 so that street cars gnd buses will be 
less crowded during rush hours. At the bottom, Mrs. Bette Norton and her 
Neiman-Marcus beauty salon operator listen to Transit Aide Clover Riggs 
as she explains the cost of pany operati 








DALLAS + SEPTEMBER, 1948 











24 





OIL SANDS 


This is Progress ... 





The first oil well—the famous Drake Wel| 
at Titusville, Pennsylvania, in 1859—reached 
oil at a depth of 59 feet. 


Today it is commonplace to drill to depths 
in excess of 12,000 feet for oil. The deepest 
well drilled to date reached 17,823 feet. 


Trapped in porous rocks—the “‘oil sands” 
illustrated in the picture on the left — are 
nearly 26 billion barrels of proved crude oil 
and liquid hydrocarbon reserves. 





To reach these sealed-up stores of petro- 
leum, thousands of oil-producing companies 
last year drilled 33,098 wells. It is estimated | 
that 40,000 will be drilled this year. Not all 
wells produce oil — only a little more than 
half. But those that were successful in reach- 
ing oil sands helped swell total production of 
crude oil to an all-time high of 221 million 
gallons a day! 


SUN OIL COMPANY, for example, is 
now producing crude at a rate approximating 
20 per cent greater than last year. 


This is PROGRESS. Progress toward meet- 
ing successfully the greatest demand in his 
tory for petroleum products. It is one reason 


why the nation is invited to join in observing 
OIL PROGRESS DAY, October 14. 


Sun Oil Company 


FIRST NATIONAL BANK BUILDING DALLAS, TEXAS 





DALLAS ¢ SEPTEMBER, 1948 





































is a 











‘ake Well 


—reached 


[oO depths 
e deepest 
eet. 


il sands” 
ft — are 
rude ail 


f petro- 
mM panies 


timated | 


Not all 
re than 
1 reach- 
tion of 
million 


aple, is 
mating 


| meet- 
in his- 
reason 
serving 


S, TEXAS 











ER, 1948 








October “Holiday,” on sale this month, 
is a toast to the people and places in the 
Lone Star State. 

This issue of “Holiday,” the first of a 
series of three issues of the popular Cur- 
tis publication devoted to the largest 
state in the United States, caries the story 
of Dallas to the entire nation. 

A 30-page panorama of Texas includes 
85 pictures of scenes and celebrities, 
many in full color. 

“All other state features in “Holiday” 
in the past have been confined to one 
issue,” J. O. Robertson, Dallas branch 
manager for Curtis Circulation Com- 
pany, a subsidiary of The Curtis Publish- 
ing Company which publishes “Holiday,” 
said. “But the story of Texas is as great 
as the state itself, so the editors decided 
to run the feature in three fall issues.” 

Texas history, traditions, industry, and 
people are depicted in the article by J. 
Frank Dobie entitled “Texas.” “Texas 
Cartograph” is a two-page four-color 
map of the entire state by W. Kirtman 
Plummer. 

“Texas Hunting and Fishing” by Hart 
Stilwell contains 14 four-color pictures. 

When Raymond Guss, prominent cov- 
er artist for “Holiday” was asked for an 
interpretation of the metallic golden 
scratchboard cover representing Texas, 
he said: “There is no vulgar running back 
and forth in Texas in search of the etern- 















PREVIEW COPY of the October “Holiday” was 
presented to J. Ben Critz, vice president and general 
manager of the Dallas Chamber of Commerce, by 
J. O. Robertson, left, Dallas branch manager for the 


ally awesome shekel. Folks there just 
stand at ease at any likely spot, noncha- 
lantly lift a hand or twirl a lasso and 
the wealth of Texas will spout promptly 
out of the earth. 

“So I erected a pedestal to Oil, sur- 
rounded by worshipful Texans: The 
coin-balancing politician, the julep- 
drinking colonel, the mink-coated woman 
fresh from Neiman-Marcus, cowboys and 
cowgirls, oil worker, flush gambler, dol- 
lar-studded dowager, and 
housewife. 

“They all know enough not to come in 


prospector, 





LANDAUER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 
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F. M. LOVE, Pres. 
1302 Main eon 





MORTGAGE 
ALL TYPES, CONVENTIONAL, F.H.A. AND G.I. 

TO BUY, BUILD, RE-FINANCE OR REPAIR—BEST INTEREST RATES 

Loans approved from plans and specifications on proposed buildings. 

—NO BROKERAGE—NO INSPECTION OR APPRAISAL FEES — 


SOUTHERN TRUST & MORTGAGE CO. 


"*25 Years in Dallas"' 
Approved FHA Mortgagee 


INSPECTIONS, COMMITMENTS on CONVENTIONAL LOANS IN 24 HOURS 


LOANS 


AUBREY M. COSTA, Vice-Pres. 
Phone R-5551 





tes 


Curtis Circulation Company, subsidiary of the Curtis 
Publishing Company, publishers of “Holiday,” and 
G. B. McCombs, sales representative for ‘‘Holiday” 
in Dallas. 


out of the rain—that special Texas rain 
of liquid gold.” 

“Holiday” presents the pageant of 
three major Texas cities—Dallas, Hous- 
ton, and Fort Worth—as the battle of 
culture versus chemistry versus cattle. 

The three issues covering Texas will 
be devoted to the eastern section of ihe 
state in October, and the western and 
southern areas in the subsequent two. 





WHEN YOU 
think of 
SEEDS 
think of 


Nicholson’s 
SEEDS 
MERCHANTS: Write 


for wholesale list. 


ROB'T NICHOLSON SEED 
COMPANY 
2114-18 N. Lamar Street 
DALLAS 2, TEXAS 
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to move Mountains of Freight 




















eee aretha SMOOTH DIESEL POWER...to deliver your goods in perfect 
ieciedlaed atau adaae condition. High-speed power that permits scheduling to 
transportation. suit your every shipping need. 
DIESEL POWERED SWITCHERS... at important — 
NEW HOPPER CARS m2 expedite the transfer of your carloads to markets an 
ree available for quick, efficient, actories. 
versatile service to shippers. RADIO POWER .::a magic service PLUS to speed handling 
of your freight. 
NEW DIESEL POWER Katy’s equipped for even heavier, longer hauls, smoother 
.-.to expedite transfer of your handling of your shipments—dependable, on-time service 
om yo aos hs aes between Texas and Oklahoma and the North. For careful, 
——— precision shipping to and from the Southwest...ship KATY! 
MISSOURI-KANSAS-TEXAS LINES 
e ° e + = a 
Ship Via The Southwest’s Main Supply Line /— ae 
KATY BULLET KATY KOMET KATY KLIPPER P ' ) 
Daily from Kansas City and St. Louis Katy’s fastest—Southbound daily from Daily, St. Louis and Kansas City Py | 
to all main Southwestern points. St. Louis to all main-line points, to Oklahoma and Texas, KATY RAILROAD | 
KATY PACKER “72" FAST FREIGHT SSE 
Northbound daily, Fort Worth to Daily from Texas and Oklahoma 
Kansas City and St. Louis. to Kansas City and St. Louis. 






















Also... Convenient Double Daily Service between St, Louis and Kansas City. 
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Air Force Day 


ALLAS will again be one of the key centers for national 
D observance of Air Force Day Saturday, September 18. 
Last year the Dallas celebration was recognized as one of the 
outstanding observances in the nation. This year James K. 
Wilson, Jr., commander of the Dallas Squadron of ihe Air 
Force Association, and other leaders in this group of air 
force veterans are planning a three-way observance that 
promises to surpass Dallas’ 1947 tribute to air power. 

Leading an impressive delegation of out of town air force 
officers will be Lieutenant General Idwal K. Edwards, deputy 
chief of staff for personnel administration at air force head- 
quarters, who will fly to Dallas direct from Washington io 
headline the local program. 

The Dawn Memorial Service which gained for Dallas 
national recognition last year will again be staged at Love 
Field. Photographs of the flying cross which flew overhead 
during this dramatic tribute to air force dead last year ap- 
peared in newspapers and magazines throughout the country. 
Cooperating with Amos Cloninger, chairman of this phase of 
Air Force Day, are numerous Dallas civic and religious 
organizations. 

The mid-day phase of Air Force Day will be built around 
an air show and ground display of aircraft at Hensley Field. 
This phase of the celebration is under the direction of Briga- 
dier General Harry Crutcher of the Texas Air National Guard. 
ANG and Reserve pilots, many of them combat veterans, will 
engage in simulated dog fights, acrobatics ,and bombing runs 
over Hensley Field. Also on display will be the latest equip- 
ment in jet fighters, bombers, and other air force equipment. 

The day’s observance will be concluded Saturday night 
with an Air Force reunion, barbecue, and hanger dance at 
Hensley Field. General Edwards, along with other high rank- 
ing Air Force officers will join in this observance as hundreds 
of Texas Air Force veterans get together for this event. Co- 
chairmen for this event are Earl Thompson and Roy Cowan. 

The Dallas Squadron of the Air Force Association, which 
is sponsoring this second year observance of Air Force Day, 
is second in point of size in the United States and one of the 
most active. Al Harting, vice commander of the Dallas Squad- 
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ENGINEER 





2812 FAIRMOUNT STREET, DALLAS 4 





LIEUT. GENERAL IDWAL K. EDWARDS 


ron, and George McClure are directing general activities for 
the day. Other active Air Force veterans taking an active part 
in the observance are Rex V. Lentz, Texas Wing Commander 
of the Air Force Association, Tom McHale, a national director 
of the Association, Laurence Melton, and other Dallas men 
who served in the Air Forces during World War II. 

The paramount importance of air power as the nation’s 
first line of defense and the growing importance of Dallas as 
an air center have pointed up Dallas as one of the spark plugs 
in the nation’s drive for adequate air power. 

During the past year, through the efforts of Rex V. Lentz 
and other civic leaders, Dallas has been host to W. Stuart 
Symington, the nation’s first air secretary, General George 
C. Kenney, and other top ranking advocates of a large modern 
air force. 

The 1948 observance of Air Force Day in Dallas will again 
demonstrate that Dallas is in the forefront among cities recog- 
nizing the place and importance of air power in commerce 
and global defense. 
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ns, 
Angel Cano, Mexican Consul at Dallas, inspects 
work of artist Perry Nichols as he puts finishing 
touches on giant mural. The mural depicts cordial 
relations between United States and Mexico, and 
forms central part of building's interior decorations. 
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Alfredo Casares, popular 
Mexican maestro, whose 
orchestra will play your 
favorite music. 


* 
LONE STAR 


GAS COMPANY 





Senorita Carmensita—fea- 
tured vocalist with Alfredo 
Casares Orchestra. 





































Each day during fair at 1:30, 3:30, 5:30 and 
7:30 p.m. appealing Mexican music wil bel 
played by Alfredo Casares and his orchestra 
from the bandstand in building's patio. 


Easy, Automatic Living ina 
gorgeous setting inspired 


by the color, splendor and 


drama of Modern Mexico! | 


See Lone Star’s Magnificent 
State Fair Exhibit Building 


Mexico! All‘the color and splendor of 
Modern Mexico have been captured to form 
a setting for Lone Star’s Natural Gas Build- 
ing displays of the new in gas appliances. 
You'll want to see an entirely new natural 
gas-powered engine that reduces power 
costs of large commercial air conditioning 
installations and a host of other interesting 
displays such as three kitchens reproduced 
from the pages of national magazines. Come! 
It’s all free! 
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Southwestern Drug Chairman. CG. H. 
Penland, general solicitor for the M-K-T 
Railway of Texas, was elected to the 
newly created position of chairman of the 
board for Southwestern Drug Corpora- 
tion, Mr. Penland will also continue with 


his regular duties for M-K-T. 





J ohn Burke 


AND COMPANY 





Fire, Automobile, Liability, Life, 
Accident, and Miscellaneous Lines 


2109 Tower 
Petroleum ONE 
Building 





IN DALLAS Last. Month 


MACK B. HARGRAVE has been ap- 
pointed to the newly-created position of 
safety engineer for the City Transporta- 
tion Company. A former president of the 
Dallas Junior Chamber of Commerce, he 
was associated for three years with East- 
ern Airlines in St. Louis. 
"ake a 

WILLIAM G. STERLING is manager 
for the new southwestern division office 
with headquarters in Dallas for Thomas 
J. Lipton, Inc., manufacturers of tea and 
noodle soups. Mr. Sterling, who has been 
manager for the New Orleans division 
for eight years, will supervise the dis- 
tribution of Lipton products in Texas, 
Oklahoma, and New Mexico. T. A. 
JOHNSON of Dallas will be in charge of 
sales in Oklahoma and North Texas. 

ee 

JOE HOCHMAN was reelected presi- 
dent of the Traveling Men’s Association 
of Texas. LANDON SPEYER of Dallas 
is in charge of the association’s campaign 
to increase membership, and was also 
elected vice president. A. M. DOMB, 
JOE GERRITY, and JOE GEIGERMAN 
were chosen members of the board of 
directors. C. T. DRYZ and AL KLAVEN 
were elected members of the president’s 
advisory committee. 

























Wall Street Journal. A. A. Anastasia 
has been appointed to the position of ad- 
vertising director for the Wall Street 
Journal’s Southwestern edition succeed- 
ing I. B. Heistand, who is now on a six 
months’ leave of absence. Mr. Anastasia 
was formerly in the New York office of 
the Wall Street Journal as an advertising 
salesman. Previous to that he served in 
the Signal Corps unit attached to the 9th 
Air Force. 


eo Ss 


HOLLAND McCOMBS, chief of the 
Dallas bureau of Time, Inc., has been 
named editorial representative for For- 
tune Magazine in the South and South- 
west. He has been bureau chief for Time 
in San Antonio, Rio de Janeiro, and 
Buenos Aires. 





BURT BUILDING 





BROAD & NELSON 


ARCHITECTS, ENGINEERS, PLANNERS 


DALLAS—R-2309 








Only 








completely air conditioned . . . 


LOMA ALTO HOTEL 4518 LEMMON AVE. 


affiliated with LAWN HOTEL, 3718 Lemmon Avenue and LAKEWOOD HOTEL, 1818 Abrams Road 


minutes from 
LOVE FIELD 


radio in every room. 








DALLAS «+ SEPTEMBER, 1948 


29 




















Hudson Zone Manager. William G. 


Gaston is manager for Hudson Sales 
Corporation’s newly created Dallas zone. 
Mr. Gaston has been regional manager 
for Hudson in Dallas. The new zone office 
will be located at 2601 West Mockingbird 
Lane and will contain 21,600 square feet, 
of which 4,000 will be office space. Ber- 
tram C. Hill is architect and A. A. Lan- 
ders is the contractor. 


GEORGE P. BLACKBURN has been 
appointed first assistant district attorney 
of Dallas County succeeding DOUGLAS 
E. BERGMAN, who has resigned to en- 
ter private practice. Mr. Blackburn was 
formerly district attorney and district 
judge at Paris, Texas, and also served as 
an assistant state’s attorney general. 


g 





if 
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New chairman of the Dallas Estate 
Council is R. R. DAVENPORT, South- 
western Life Insurance Company. C. H. 
CADENHEAD, Haskins & Sells, is new 
vice chairman; and J. H. WARNER, Re- 
public National Bank, is secretary-treas- 
urer. 
5 A 
LEON RABIN and GEORGE B. HEF- 
NER, JR., have been named representa- 
tives of the R. B. Hills agency of the 
Aetna Life Insurance Company. 


if vy 
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REV. KENNETH M. HAY, former 
pastor of the East Dallas Christian 
Church, has assumed duties as pastor of 
the Lakeview Christian Church. Rev. 
Hay was an Army chaplain, serving as 
assistant chaplain assigned to General 
Douglas MacArthur’s headquarters in 
Manila and Japan. 
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Ideco Ad Manager. H. L. “Bob” Cun. 
ningham has joined the sales headquar- 
ters of the International Derrick & Equip. 
ment Company in Dallas as advertising 
manager. Prior to representing Ideco, 
Mr. Cunningham was a member of the 
Oklahoma City advertising firm of Ar- 
nold & Chezen and handled industrial 


accounts for them. 













MOTOR OIL 


THE WORLD'S FINEST 







at all Good Gulf Stations 
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MISS HELEN KOONTZ, manager of 
public cafeterias for the University of 
Notre Dame for the past two years. has 
been named home economist for ihe 
Southwest Company, Inc., Philco dis- 
iributors. 














7 y y 

BEN M. KIKER, formerly with the 
Fort Worth Transit Company, is safety 
director for Texas Motor Coaches, Ine. 
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MAURICE BRESNEN, who was with 
Mallory Hat Company for nineteen 
years, is now Southwestern division man- 
ager for the Frank H. Lee Company of 
Danbury, Conn. 
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GEORGE R. MARYE has been named 
general agent for Dallas by the Kansas 
City Southern and Louisiana & Arkan- 
sas Railway succeeding WILLIAM C. 
SCHMIDT, who has been transferred to 
Atlanta, Ga. 






Assumes Marine Command. Lt. Col- 
nel Royce Coln has assumed command 
of the Dallas Marine Air Detachment. 
Colonel Coln was transferred here from 
duty at Quantico, Virginia. During the 













Marine Recruiting Officer. Colonel 
Francis H. Brink will assume his duties 
as the new officer in charge of the United 


States Marine Corps’ Southern Recruit- tees war, he was commanding officer of a 
ing Division in Dallas relieving Colonel Head of Sears, Roebuck & Company's Marine squadron on carrier duty. 

John R. Lanigan who has been trans- new commercial sales department is : 

ferred to Guantanamo Bay, Cuba. LLOYD L. NAPIER. The department ve ee 

Colonel Brink has just recently served will serve business and industrial con- W. B. MANN is supply sales represen- 
with the United States Naval Force in cerns interested in bulk purchases of _ tative in Dallas for the Underwood Cor- 
the Mediterranean Sea. Sears’ merchandise. poration. 





SUCCESS STORY: 


OAK FARMS 
Luxury ICE CREAM, while only two 
years old, is the fastest selling ice cream 


in Texas today. 
Truly, the fill of a lifetime. Thanks, 


Texans. 


OAK FARMS 


Dairies 
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THOMAS K. CONE, JR., who for- McKinney Avenue, has joined the pho- 
merly operated his own studio at 2907 _ tographic staff of Langley Studios, repre- 
sentatives of Underwood & Underwood 
Studios in Dallas. 





PHONE 
C-5832 C-2581 


> A v 7 
. W. A. JEFFERS has been elevated 
EVENINGS—Until 9: 
OPEN a from assistant manager to manager of 


SUNDAYS—2:30 to 9:30 the municipal department of Dittmar & 


Company, succeeding HAROLD S. 
STEWART, who will establish his own 
firm in El Paso. 

y y 5 
THE PERSONAL BOOK SHOP DONALD L. GOLMAN will be full 
DALLAS 1, TEXAS time associate of the Connecticul Mutual 
Life Insurance Company in Dallas. 















SYMBOL OF SERVICE 


for feud lity Metals 








BRASS ¢ BRONZE ¢ COPPER ¢ MONEL 
| NICKEL ¢ STAINLESS STEEL 
| ALUMINUM 


Warehouses of the Metal Goods Corporation strategically 
spotted throughout the Southwest and Middlewest are 
stocked with thousands of tons of metals in a complete 
variety of alloys, tempers, shapes and sizes. 


No need for you to carry costly metal inventories. Con- 
sider these warehouses your stock rooms. No reason to 
wait for the metals you need... A Metal Goods ‘Ware- 





house is as near as your telephone. When you want the 
best in quality metals... QUICKLY . .. contact the Metal 
Goods Corporation. 


METAL GOODS 


CORPORATION 


6211 Cedar Springs Road, Dallas 9 
DALLAS Telephone: Dixon 4-3925 


ST. LOUIS - KANSAS CITY - TULSA - HOUSTON - DALLAS - NEW ORLEANS - DENVER 











Purchases Fox Studio. Miss Leigh Hall, 


former professional fashion and photo. 
graphic model, has recently purchased 
the Fox Studio of Charm and Modelling 
located in the Stoneleigh Hotel from Mrs. 
Opal Fox Sterling. 

Miss Jacqueline Dickenson, a John 
Rogers Powers model in New York and 
most recently an instructor of charm in 
Houston will assist Miss Halli. 

Fox Studio also maintains a free place- 
ment service for firms needing models 
for wholesale and retail fashion shows 
and photographic purposes. 

Miss Hall has inaugurated a charm 
course for housewives and business girls 
who, although not interested in a pro- 
fessional modelling career, wish to learn 
proper skin care, cosmetics, posture and 
hair styling. 











PLUMBING 
HEATING 


ELECTRICAL 
AIR CONDITION 


CONTRACTORS & 
CONSTRUCTION ENGINEERS 


7he SAXET Gy 







Lovers Lane 
at Loma Alto 
DALLAS, TEXAS 
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Tomorrow Will Be Better 


By Betty Smith. Published by Harper 
and Brothers. 274 pages. $3. 


ETTY Smith of Brooklyn and fa- 
mous for “The Tree” that grew 
there has returned to the scenes of her 
first novel for “Tomorrow Will Be Bet- 
ter.” For it is Brooklyn that Miss Smith 
knows best, and the hopes and ambitions 
of those who live there are clearly defined 
in her mind. There is no sham, pretence, 
or imagination in Betty Smith’s stories 
of the tenement districts. She knows her 
characters well, and it is this simplicity 
of writing and sincerity of portraying the 
drama in everyday life that has made her 
books climb to the top of the best seller 


lists. 


Margy Shannon is the heroine of this 
story, and she gains the readers’ sym- 
pathy from the beginning as the five- 
year-old who gets lost from her mother. 
Margy’s parents are beaten down with 
poverty, but, of course ,not any more so 
than the neighbors who live around them. 
Margy’s first taste of independence comes 
when she gets her first job. Her ideas are 
high, her salary low, and most of it goes 
home to mother. She has the inevitable 
crush on Mr. Prentiss, the boss, who is 
tuled by his kittenish mother. But, 
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mostly, Margy’s thoughts are centered 
around husband, home, and family, a 
little house all her own with things differ- 





ent and more pleasant than the life her 
parents have lived. And these same 
dreams are in the hearts and minds of 
all the girls Margy knows. 

When Margy finally marries Frankie 
Malone, her tomorrows have slim chance 
of ever being better. Frankie is the only 
son of a doting mother who has done a 
fairly excellent job of making him unfit 
for marriage and responsibility. There is 
humor in the story. It is typically Brook- 
lyn with the happiness and sorrows and 
heartbreak of family life with, perhaps, 
more than its share of bickering. The 
Shannons and the Malones each had high 
hopes that their only children would go 
out and beyond their small circle, and 
through a better marriage accomplish 
and attain ambitions they themselves 
never achieved. But Betty Smith is writ- 
ing about real people and their actual 
lives in a day by day existence search- 
ing for happiness, never quite finding it, 
but always looking and expecting with 
high hopes that opportunity ever exists 
in America. Henny, Margy’s father, has 
some excellent philosophy along this line. 

Along with the story of the Shannons 
and Malones, there is Reenie, Margy’s 
best friend, whose life runs a parallel 
with Margy’s. Only Reenie isn’t as deeply 
felt for she seems to take life a little 
easier and get a little more out of it than 
Margy. 

This is a direct story with few climac- 
tic moments. It will be well liked by most, 
completely disliked by few. And it will 
certainly prove that “hope ever urges on, 
and tells us tomorrow will be better.”— 
Jerry Porter. 





New president of the board of trustees 
of the Texas A&M Research Foundation 
is W. B. CLAYTON, Southwestern com- 
mercial vice president of the General 
Electric Company at Dallas, who suc- 
ceeds George Chance of Bryan. 
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by Grace Noll Crowell 
Her latest volume of poetry 
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Fou of Texas wit and color, 
this new, OFFICIAL TEXAS 
BRAGS MAP is yours, ready to 
frame or mail, for only $1.00. 
Ideal for home, office, playroom, 
den... and a mighty clever gift. 
It’s one you'll want to show offl 




























Published by John Randolph, 
fomed TEXAS BRAGS author. 


Size 17 x 22 


ONLY $1 
* 


OFFICIAL TEXAS BOOKS 


TEXAS BRAGS 
50c 


I GIVE YOU TEXAS 
TALL TALK FROM TEXAS 
TEXAS PROUD AND LOUD 
by Boyce House 
$1.79 each 





Send your order 
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BOOK STORE 


DALLAS 1, TEXAS 










DALLAS . SEPTEMBER, 1948 





33 
























EDWARD F. PHELPS, JR., has been 


fe om UW. Collins elected executive vice president and di- 





rector of the Waples-Platter Company. 


ae e Advertising He was formerly assistant secretary of 
the National-American Wholesale Gro- 
J8-8869 hotography ' ee ee American bei - es - ee 


cers’ Association, and was a director of 


L-3669 3709 HAYNIE OPA’S food price division in Washing- 


ton. 


ii 7 sf ¥ 


f 
4 ROBERT YARBER has opened the 
¢ ii 10 I} Park Cities Real Estate Office at 8127 
9 Preston Road. 
5 5 A 5 A 


Ford (wners' CHARLES F. HART, formerly south- 
| ° eastern division sales manager for Bur- 
rus Mill & Elevator Company, has been 
promoted to sales manager of the family 




















Appliance Executive. Walter Mor. 
land, an appliance executive with eight- 


st fixed with flour division, wane se een years of experience, has been named 
Get - gout “" general manager for Raco Appliance 
ws cope to” WARREN R_ KERR and LON R. Company, an affiliate of Southwestem 
a tisi a STARKE, certified public accountants Drug Corporation. Mr. Moreland was 
Sa and former internal revenue agents of | formerly midwest regional manager for 
: the U. S. Treasury, have formed a part- Waterman Pen Company. Raco Appli- 

*Complete Ford Service nership for the general practice of ac- ance Company is Texas wholesale distrib- 
Budget Payments, If Desired countancy. utor for nationally known home appli- 


ance lines. 











y A ¥ 
Bat siastaiuibiadiiaiaaem 
a Rid ut _, DUDLEY J. RAMSDEN is assistant : 
SEED is 10000 Que. manager of the precious jewelry depart- D. GORDON RUPE, MRS. W. K. Me. FF 
DULL IM FOR SEAVICK « AIDOUL WLI SALLSEACLION ment for Neiman-Marcus Company. He ULYAR, and DR. JOHN G. YOUNG have § 
was associated with Trabert & Hoeffer, been elected to the board of directors for 
2211 PACIFIC AVE. _R-5055 Inc., of New York for twelve years. Texas Country Day School. 
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DOWNTOWN FORD DEALER 701 NORTH PEARL ST. 
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\ WITH CUNNING HAST THOU FILCHED MY DAUGHTERS HEART!” 


The 49 FORD 


is a Midsummer Nights 
Dream! 
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with eight- 
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aes SHEPHERD'S EAR!” 


” 
AT FIRST SIGHT?” — wy cir as IN ON 'HYDRA-COIL’ SPRINGS 
coups!” —_IN FRONT, ‘PARA-FLEX’ 


. W.K. Me. FF 
OUNG have | 


lirectors for 


* BY THE SIMPLICITY 
OF VENUS’ DOVES, ITS 
A‘LOW SILHOUETTE’ DREAM.” 


“\71S A WISE FATHER 
THAT KNOWS HIS OWN 
CHILD 1S PROTECTED BY 
FORD'S “LIFEGUARD'BODY = > 
AND MAGIC ACTION’ BRAKES! 4 aici 
‘ IN THE SIGHT... 
wity ‘picture winpow’ visiBiLiTy ! ” 


MBER, 1942 | THE FORD DEALERS OF TEXAS INVITE YOU 
TO HAVE FUN AND SEE FORD AT THE FAIR. 





























CLOUD 


Employment Service 
“The Right Person for the Right Position” 


Since 1929 


Solve your personnel problems 


by calling... 


R-9581 


We have Executives, Office, Sales, 
and Technical help of all kinds 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 
Liberty Bank Building 

DALLAS 1, TEXAS 


No Cost to the Employer 











2037 MAIN STREET 





N OW AVAILABLE! 
to all who need 
accurate figures 
ina hurry. 


€ 
PHONE er WRITE us for information 























CALCULATING MACHINE AGENCY 


H. A. MEIERDING 
District Manager 


PHONE C-7946 









Galirein & Towne Open. C. H. Gallrein (left) and Fred Towne inspect one of the 

Yale hand-lift trucks in the display room in their new building at 1410 South Akard. F 
Gallrein & Towne, Inc., will be Texas agents for Yale & Towne Manufacturing Con- 
pany of Philadelphia. The firm succeeds C. H. Gallrein & Associates, who for seven | 
teen years have handled Yale’s electric industrial trucks, hand-lift trucks, hoists, | 
and scales. Mr. Gallrein is president and Mr. Towne is vice president of the new 
company. Gallrein & Towne’s new plant includes executive arfd business offices, 
display rooms, and complete parts and servicing departments. The Dallas firm has 


a branch office in Houston. 
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E. A. STEINBERGER 
Consulting Valuation Accountant and Engineer 


Depreciation Studies, Investigations and Valuations 
of Gas and Oil Properties 


The National Society of Professional Engineers 
and Technical Valuation Society, Inc. 


1309 Liberty Bank Bldg. 
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Attention: 


Prompt Delivery 





LUMBER BUYER 


We carry large stocks of lumber 
suitable for 


CRATING, MAINTENANCE, etc. 


Order what you need... 1-inch, 2- 
inch, 4-inch. Yellow Pine, Oak, Gum, 


White Pine. 


Try Us * 


INDUSTRIAL LUMBER 


Also other building materials. 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Semner Lumber Company) 
927 SOUTH HASKELL AVENUE 


Call T-5195 
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warehouse space with approximately 
fifth shipping point for national distribu- 


by Winthrop-Stearns. 
7 ¥ i 
A. NEIL SOMERVILLE has been ap- 
pointed associate manager of the insured 
savings department of the Franklin Life 
Insurance Company in the Republic 
Bank Building. 
a eZ 
New assistant dean of students at 
Southern Methodist University is EL- 
MER C. RIECK, formerly commander of 
the Navy V-12 unit at SMU, succeeding 





been appointed to the newly-created po- : 
sition of director of social activities. is the one you prefer. 

JOSEPH F. BOURN of Dallas has smell Fol Settee Winey 
been named Southwestern sales represen- 
tative for the home heating equipment 
division of Stewart-Warner Corporation eet 
of Indianapolis. 





Pharmaceutical Plant Opens. M. T. 
Bowman will manage the new Dallas 
branch office of Winthrop-Stearns, Inc., 


a ae 
2615 West Mockingbird Lane in the Air- The Jack & Jill Shop, 3106 Oak L 
“Bae ; P» « ertnagisien i h in the Foods Buildi 
Lawn district. The new Dallas office will Avenue, featuring infants’ and children’s bap acta 8 aoe wh vse age di 
serve all of Texas, Oklahoma, New Mexi- merchandise, has been purchased by AL- cup of this bean-fresh, custom ground 
co, Arkansas, and Louisiana. The mod- LEN S. KLEIN and NAT ZIMAN. MRS. ran Coffee thet tastes better—yet costs 





ern brick building will include offices and © NELL HALE has been named manager. 


20,000 square feet. The Dallas office is the A & p c O F F F EF | S 
tion of pharmaceuticals manufactured b | en d e d for you- 


WILLIS M. TATE, now dean of stu- There's a blend of A&P Coffee ex- 


dents, MISS BONNIE FITZWATER has actly right for your taste — mild, 
medium or strong. The ‘best one”’ 


41 4 7 Mild and Rich and Vigorous and 











Hospitality and Service 
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re Jefferson Hotel 


LAWRENCE W. MANGOLD, General Manager 
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EARLE WYATT 


“Your Home-Town Grocer”’ 
Founder and President 
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“To establish a business that shall never know completion,” are the words of Earle 
Wyatt, founder of the Wyatt Food Stores in Dallas, April 15, 1931. 
From a modest beginning the Wyatt organization has taken its place with leading Dal- 
las businesses and now sets the pace for retail food distribution in Dallas. 
Sixteen modern super markets, four deluxe cafeterias, a streamlined baking plant, a new 
produce house and a wholesale grocery business are the physical properties of the Wyatt 
ROBERT S. BELL institution, and more than twelve hundred employees supporting approximately five-thousand 
Executive Vice-President family members from Wyatt income are the human resources of the company. 

But the good will of the more-than-a-million customers served by Wyatt industry each 
month is the chief asset on Wyatt books. Valued more than gold or precious jewels and 
guarded zealously by every member of the firm, YOU, as any individual customer, and 
YOUR GOOD WILL are what we strive each day to build and keep. 

The Wyatt organization believes that it can continue to grow with Dallas and keep pace 
with the fast development of the great Southwest by our 4 
policy of offering nationally advertised brands that you know 
and trust at prices that are competitive every day in the 
week. It is our express purpose to be always, “The Kind of 
Stores You Like to Do Business With.” 


E. W. CONGLETON 
Vice President 


W. L. MARTIN 
Vice President 











-—WYATT FOOD STORES 


“Your Home-Town Grocer” 
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By Lester Jordan 


opm time is here again and football fever has hit 
the fans. 

Undefeated in their last thirteen games, the Southern Meth- 
odist University Mustangs will start on another gridiron war- 
path on September 25 when Coach Matty Bell takes his Ponies 
to Pittsburgh for a contest with the University of Pittsburgh 
Panthers, 

Accompanying the team to the East for this opening en- 
gagement will be more than 100 loyal supporters of the Mus- 
tangs. Following the game, most of the fans will continue to 
New York, but the team will return to Dallas to get ready for 
the contest with the Texas Tech Raiders at Ownby Stadium 
October 2. 

Coach Bell and his proteges will be seeking revenge for 
previous defeats in these two contests. SMU has made the 
trip to Pittsburgh three years without yet gaining a victory 
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SMU's MUSTANGS, coached by Matty Bell, have two of their stars, 
Brownie Lewis and Joe Etheridge, as co-captains. Both men are senior 
lettermen and play tackle and guard respectively. 


over the Panthers, and the Ponies were the victims of the 
Raiders in the last game played by the two clubs. 

Another special train is being arranged to take Dallas fans 
to Columbia, Missouri, for the intersectional fray with the 
University of Missouri October 9, The “Show-Me” state boys 
are boasting of one of the best teams in the history of ihe 
University and the Tigers are eager to regain a position 
among the national leaders by taking the measure of the 
Southwest Conference champions. 

Last year Missouri and SMU battled in one of the greatest 
offensive shows of the season at the Cotton Bow! before Doak 
Walker and his teammates emerged with a 35-to-19 victory. 

Success of the Ponies’ 1948 season may be determined 
largely by what happens at Houston on the night of October 
16 when the Bellmen tangle with the Owls of Rice Institute 
in the opening conference engagement of the two clubs. Since 
losing a 14-to-0 thriller to the Ponies last fall, the Feathered 
Flock have been looking forward to the night when they will 
be able to play the Ponies in Houston. Advance ticket sales 
indicate that Dallas will practically move to Houston for the 
game. 

Santa Clara will be the Mustangs’ opponent in their annual 
game played during the State Fair. These two teams will clash 


39 














under the lights October 23, and reports 
from the Pacific Coast indicate that the 
Broncs will give the Texans a real battle. 

Five conference games on successive 
week-ends then lie ahead of the Hilltop- 
pers. The game with Texas at Austin Oc- 
tober 30 already is in the national spot- 
light because of the high ranking of the 
two clubs. The revamped Texas Aggies 
will make their first Dallas appearance 
under the leadership of Coach Stiteler on 
November 6 at the Cotton Bowl with a 
determination to show their many Dallas 
supporters a winning combination, and 
to gain revenge for a two-touchdown de- 
feat suffered at the hands of the Metho- 
dists last year. 

Journeying to Fayetteville November 
13, the Ponies will meet the strong Ar- 
kansas Razorbacks in a homecoming tilt 
that will be one of the toughest assign- 
ments faced by SMU all season. 

The Ponies will have their own home- 
coming at Ownby Stadium November 20 
with the Baylor Bears from Waco fur- 
nishing the opposition. These two teams 
fought to a standstill for 55 minutes at 
Waco last year before the Mustangs final- 
ly scored a field goal and a touchdown. 


Winding up their regular schedule, the 
Methodists will be hosts to the Texas 
Christian University Horned Frogs at the 
Cotton Bowl November 27 in what fans 
hope will be a repeat performance of last 
year’s game which was called by some 
the most exciting game of the year. As 
that contest ended in a 19-to-19 tie, both 
clubs will be concentrating every effort 
upon a decisive victory this season. 

Although the regular schedule gets 
primary attention from Pony fans, the 
intrasquad game to be played at Dal-Hi 
field September 10 as a benefit for the 
Lettermen’s Memorial Dormitory will 
probably draw a larger crowd than saw 
intercollegiate games here a few years 
ago. Ten thousand fans are expected to 
see the Ponies make their first public ap- 
pearance of the season that night. 


Coach Bell and his assistants have a 
fine squad with which to work this fall 
and fans are assured of seeing more than 
half a hundred hustling Mustangs in ac- 
tion in the intrasquad game. Doak Wal- 
ker, the All-American halfback of last 
season, is still the favorite of the fans 
throughout the nation and local follow- 
ers are desirous of seeing him take up 
this fall where he left off last January 1. 
But Walker is not the only Pony that the 
cash customers will be watching, for Paul 
Page, Dick McKissack, Gil Johnson, 
Frank Payne, and other stellar backs of 
the undefeated 1947 eleven will be par- 
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ticipating in the game as will Kyle Rote, 
star of last year’s freshman eleven and of 
the Mustangs’ game with the Exes last 
spring. 

Close followers of football who appre- 
ciate precision line play and recognize 
the importance of the forwards will be 
watching such veterans as Co-captain 
Floyd (Brownie) Lewis, Co-captain Joe 
Etheridge, and Johnny Hamberger, three 
returning regulars from last season. Con- 
fident that these veterans will have an- 
other good season, the fans also will take 
interest in the men selected to replace 
such stars as Sid Halliday, Dick Rein- 
king, Earl Cook, and Cecil Sutphin- 
1947 starters who have completed their 
college careers. 

Many civic-minded Dallasites who are 
not ardent football fans probably will be 
seen at the intrasquad game to help hon- 
or Matty Bell, who will be recognized 
between halves at a ceremony commemo- 
rating the twenty-fifth anniversary of his 
becoming a head coach in the Southwest 
Conference. He coached at both TCU and 
Texas A&M before coming to SMU in 
1934, 

Fans will pay tribute to Coach Bell be- 
cause of the contributions he has made 
to the advancement of football as a part 
of the educational program of the South- 
west during the last quarter of a century 
as well as because of the fine record he 
has compiled. The ten teams he has 
coached at SMU have won more games 
than they have lost with every conference 
school except A&M, giving them a total 
of 36 victories, 22 losses, and 2 ties in 
the sixty games. 


LETTERS: 


As chairman of the “Dallas Invite 
You” committee, I am taking this mean 
of transmitting to you the thanks of the 
entire committee for the fine job tha 
you and your organization did in th 
August issue of the magazine, DALLAS 


We think the cover is wonderful and 
the story equally splendid. 


If this trial balloon works out reason. 
ably well, then probably it may be the 
inspiration to the campaign that will be 
wider and much more effective in coming 
years. 


Your support in the matter, we want 
to say again, our committee greatly ap- 
preciates. 

ROBERT A. ROSS, 
Vice President 
Neiman-Marcus Company 


Dallas 





S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 


2006 Tower Petroleum Building 
Telephone R-3083 


La 





BENNETT & CRITTENDEN 


Architects 


DALLAS 


Members American Institute of Architects 
Members Texas Society of Architects 











SHEET METAL FABRICATING! 


an 


Commercial and 
Industrial Installations. 


Power-driven machines 
work all metals of 
thickness up to !/4". 

Heating and 
Air Conditioning, 


Contractors and Engineers 


wo 


MACKIE 


SHEET METAL & MFG. CO 
3013-15 CANTON ; 


— Call Today! R-8513 
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rs i THE eee a new train with new, 
, fast schedules .. . the ONLY train from north Texas 
providing EARLY MORNING arrival in St. Louis 
NDEN | 
’ The TEXAS EAGLE brings you all that’s new, comfortable To Chicago, New 
r 2 : York, Washington and 
and beautiful in modern travel by train. Roomy, restful the East. Two o'clock 
a afternoon arrival in 
chair cars with reclining seats and full-view windows .. . Chicago. 











all-room sleepers with complete privacy . .. beautiful diners 
with that new look and luxury lounge cars. All these travel 


pleasures are yours when you ride the TEXAS EAGLE. 
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THE TEXAS EAGLE OPERATES ON THIS CONVENIENT SCHEDULE 


EAST BOUND WEST BOUND 
Lv. El Paso (M.T.). . . 12:30AM Lv. St. Louis . . 5:30 PM 
Lv. Fort Worth. . . . 5:15 PM Lv. Memphis . 8:30 PM 
iy, Dees. lt tw ls lt SS FM Lv. Texarkana . 3:30AM 
Lv. Gladewater . 8:25 PM Lv. Marshall . . 4:39 AM 
Lv. Longview 8:45 PM Lv. Longview . . 5:05AM 
Lv. Marshall . 9:12 PM Lv. Gladewater . . 5:20AM 
Ar. Texarkana . . . . 10:30 PM Ar. Dallas . . 7:40 4M 
Ar. Memphis . 6:50 AM Ar. Fort Worth. . . . 8:30AM 
Ar. St. Louis . 8:15 AM Ar. El Paso (M.T.). . . 10:15 PM 


TEXAS AND PACIFIC RY. <> 
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SEE OUR PRESENTATION OF AMERICA’S 


Y 


IN MODERN DESIGN, STA 





RAMATICALLY and completely new in its distinguished 
appearance and in its luxurious comfort—Cadillac again gives 


the world a new standard in all things that make a motor car a 
pleasure to drive and a joy to possess. Here is the highest expression 
of the Cadillac tradition. Powered by the great Cadillac V-type 
engine and available with General Motors Hydra-Matic Drive, the 
1948 Cadillac achieves once again the full measure of progress the 


world expects from the accepted leader in motor car quality. 
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i a new conception of automotive styling—a sharp depar- 
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ture from the commonplace—in the spectacular Futuramic Olds- 


gives 

car a / mobile. Here is a car that marks a milestone in automotive history 

assion and heralds the dawn of a new Golden Era for America’s oldest motor 

T-type f car manufacturer. The Futuramic Oldsmobile with General Motors 

», the / Hydra-Matic Drive is safer, easier, more comfortable to drive. Inside 

s the and out there is the unmistakable stamp of quality... quality in de- 
sign, quality in engineering, quality in craftsmanship. 
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.. Aa brand new type 
face that will give new 
punch to advertising! 


It is our purpose to be constantly alert to advertising 
needs of the times .. to present to advertisers and 
advertising agencies the very newest and most striking 
of type faces..in addition to the more traditional 
and standard types . . to assist in making advertising 
messages more attention-getting, more readable, and 
more productive. 


Our modern plant is first in the Southwest to present 
“Contact” .. one of the many new type faces added 
to our selections which are among the largest in 
America. We are highly gratified with the tremendous 
number of new clients we are privileged to serve. 
Whether your problem is “rush” or “routine” call 


John A. Scott Company. 


JOHN A. SCOTT CO. 
Cl aaa: Rossin 


2812 TAYLOR * DIAL R-6766 


CONTACT” 


Transit Aides 
{Continued from Page 23) 


coaches to interview patrons, gathering 
data for their private opinion poll. Com- 
ments of patrons give company officials 
a reasonable sample of the likes and dis. 
likes of their customers. If the reply indi. 
cates misunderstanding or dissatisfac- 
tion on the part of the patron, the Transit 
Aide immediately endeavors to clarify 
the picture with correct information, 
briefly explaining, too, the difficulties of 
the problem from the side of the com. 
pany. She then reports the customer's 
statement to company officials, who use 
the knowledge for planning immediate or 
future improvement measures. 


Transit Aides are recognized where- 
ever they go about the city and enjoy a 
most courteous reception at every door. 
Cafe people, too, have been most gener- 
ous, the girls report, treating them to 
coffee almost everytime they stop in. 

Edith, Efi, Janelle and Clover all en- 
joy their rather unique work because 
they like to meet people. As C. W. Hud- 
son points out, they were chosen with 
this consideration in mind from a long 
list of applicants. 

Results, though incalculable, have 
been definitely noted in goodwill gained 
for Dallas Railway and¢in sympathetic 
understanding on the part of patrons of 
the problems of a large transit system. 
The Transit Aides have supplied the com- 
pany with a basic public opinion meas- 
ure with which to work in planning bet- 
ter service. 





C. F. (CLIFF) ADAIR has been ap- 
pointed sales manager for the Porter- 
Burgess Company in Dallas. 


Me. tales i 


New Southwestern sales manager of 
the canned meat division of Oscar Meyer 


& Company is O. B. FRENCH of Dallas. 





**59 Years in Dallas"’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 59 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. * Phone C-4366 
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Hensley Field Commander. Colonel 
John P. Kenny, who has spent twenty 
years in the Air Corps, is the new com- 
manding offcer of Hensley Field. Colonel 
Kenny succeeds Colonel Robert W. War- 
ren, who has been sent to the Air College 
at Maxwell Field at Montgomery, Ala- 
bama. Colonel Kenny received his wings 
in 1929 at Kelly Field and has more re- 
cently been Inspector General for the 
Tenth Air Force at Brooks Air Field in 
San Antonio. 
a ae 


JERRY MATTAROCK, formerly of 
Pittsburgh, Penn., is manager of the new 
shoe department in Lalla’s, located in the 
Miracle Mile district at 4420 Lovers 


Tenngssee, has been appointed field 





RICHARD H. ARNOLD, formerly of 
Life Insurance Company in Dallas. 


EK. V. McCRIGHT & COMPANY, LTD. 


Builders ... Engineers 


We Will De sign, Finance and Construct for You 
CENTRAL INDUSTRIES, INC. 
Business and Industrial Properties 
We Will Build to Suit Your Needs and Lease to You 


3025 Taylor Street Dallas 1, Texas Phone R-6223-4 


Times have changed since the old cigar store 
Indian was a familiar sight and since Huey & Philp 
was founded in 1872. But one thing hasn't changed 
... Faith. You can't stay in business for 76 years 
without faith. The finest products, the finest organi- 
zation mean nothing without faithful, friendly 
customers. We're grateful for your faith and friend- 


ship. It is our most valuable asset. 


HUEY & PHILP 


” COnupanyt 


DALLAS, TEXAS 








Sather 


Emp loyment 


b, oan 


PHONE 


R-1004 


We specialize in office, sales and 
technical positions— 


No Cost to Employer! 


Mrs. Juanita Salter 
_ Owner and Manager 
Suite 501-2, Irwin-Keasler Bldg. 
Dallas, Texas 
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GEORGE L. DAHL 


ARCHITECTS AND ENGINEERS 


* 


1920% MAIN STREET 


DALLAS, TEXAS 








DALLAS « SEPTEMBER, 1948 


45 











agency supervisor for the United Fidelity 
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An Oil Check is Like 
Money in the Bank for You 


It pays to know if your oil is low... pays in fewer repair 
bills for that hard-working automobile engine of yours. 
So let your Friendly Magnolia Dealer check your engine 
oil every time you stop at the Sign of the Flying Red 


Horse and keep the crank-case full of Mobiloil. 


Mobiloil cleans as it lubricates... resists heat... fights 
friction... helps keep valves, rings and bearings free of 
power robbing deposits. 


For helpful service... for better products... for Mobil- 
oil, stop regularly at the Sign of the Flying Red Horse. 


YOUR FRIENDLY MAGNOLIA DEALER 
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The March of Industry 
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Atlantic Refining Company 
To Erect $3,000,000 Building 


aide 

ee 
EGEBBEBI 
CEEEETE! 


EECLE 


O house the offices of Atlantic Re- 
fining Company’s Dallas head- 
quarters, a $3,000,000 10-story building 
at Bullington, Bryan, and Federal Streets 
southwest of the post office is now under 
construction. 
Materials and machinery to be used in 
excavating the building site have already 


New Shopping Center to be built by 
Gillespie Enterprises at the southwest 
corner of Bowser and Oak Lawn Avenues 
is shown above. It will provide space for 
six stores and will cost approximately 


$80,000. John H. Bianchi, Jr., and John 
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begun work under the supervision of of- 
ficials from Atlantic Refining Company 
offices in Philadelphia, the company’s 
main headquarters. 

The Bryan-Bullington Corporation has 
been formed for the purpose of erecting 
the structure, and Atlantic Refining will 
sign a long-time lease for occupancy. 


L. Ingle, designers of commercial build- 
ings, executed the plans. Completion date 
is set for the end of next month. 

The property will have a frontage of 
118 feet on Oak Lawn, affording each of 
the six stores a depth of 62 feet. It is 


The building will contain 200,000 feet 
of floor space. The framework of steel 
will be fireproofed with a light-weight 
aggregate. The exterior will be of light 
colored stone with double-hung alumi- 
num windows. Entrances on the Bryan 
and Bullington Street sides will feature 
artistically cast aluminum grille hung 
eighteen feet above the door level. 

A driveway and service entrance are 
in the architect’s drawings for the Fed- 
eral Street side of the new building. Lob- 
bies will be finished with terrazzo floor 
and marble walls. The air-conditioned 
structure will have six elevators. Office 
partitions are planned to be of tile and 
plastic, and acoustic ceilings and recessed 
lighting will be featured. 

L. M. Goldsmith, Atlantic Refining 
chief engineer at Philadelphia, said that 
the building should be completed in 
eighteen months. 


Rediscount Firm Opened. William 
Ross Kennedy is president of the newly 
organized Bankers Discount Corpora- 
tion, located in the Mercantile Bank 
Building until its offices in the new Mer- 
cantile Securities Building are completed. 
The company is a rediscount firm serv- 
ing as banker for personal loan com- 


anies. 
P ¥ q A 


Western Auto Store. The Western 
Auto Supply Company has opened a new 
retail store at 5402 East Grand Avenue 
to replace the one formerly operated at 
5903 East Grand Avenue. George Sheets 
will continue as manager of the new store. 
a 9 

Bank Addition. The Highland Park 
State Bank has occupied its new second- 
story addition to the bank building at 
Mockingbird Lane and Preston Road. 
Space for a directors’ room and an em- 
ployees’ lounge has been provided by 
the addition. 


is 


owned by Gillespie Enterprises, who also 
are the construction contractors. The 
building will be of brick masonry con- 
struction and will have a clear-span roof, 
giving each store an unobstructed floor 
area. 
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New Suburban Shoe Store. Paul’s 
Shoes, Inc., new Oak Cliff store at West 
Jefferson Boulevard and Madison Street 
was opened September | and is the first 
suburban store to be added by Paul’s. 
The new store will have a complete child- 
ren’s shoe department in addition to all 
the lines of women’s shoes and acces- 
sories carried by the downtown store 
which is located at the corner of Elm and 
Stone Streets. 

F. J. Woerner & Company, architects 
and engineers, designed the structure 
and supervised the erection with Sachs 
& Stevens serving as general contractors. 
Interior arrangements were built by 
Brochsteins, Inc. 

Paul’s, exclusive dealers in women’s 


shoes for the past 27 years in their down- 
town location, are now entering suburban 
operations with two stores—this one in 
Oak Cliff, and one scheduled to be con- 
structed at a later date in the Highland 
Park Shopping Village. 

From one store in 1921, Paul’s Shoes, 
Inc., has grown into 11, two in Dallas and 
one each in Fort Worth, Houston, San 
Antonio, Beaumont, Oklahoma City, 
Tulsa, Kansas City, Memphis, and New 
Orleans. 

The new store is of masonry construc- 
tion with a field of light cream brick face 
and cast stone and split face Austin cream 
stone trimming. The display windows 
and the vestibule will have split Roman 
brick trimming. Exterior decorative 


plant boxes will be on either side of th 
entrance doors which will be of soli 
glass with stainless steel settings, 

All the fixtures are of a medium light. 
colored wood with a white grain anj 
glazed finish. 

All Paul’s stores are under the direc. 
tion of the general offices which Occupy 
an almost entire floor in the second unit 
of the Santa Fe Building. Arthur Boekel 
and J. Missiker, both of whom have been 
identified with Paul’s for the last quarter 
of a century, are the co-owners of the 
corporation. Paul’s retail outlets started 
in a single store on the site of the present 
W. A. Green Company, moving in 1923 
to its present downtown Dallas site, 


Building Supply Company. The F. f. 
Richardson Building Supply Company 
has been opened at 423 South Industrial 
Boulevard. 

+ A ¥ 7 
Butler-Hammer. Butler-Hammer, Inc. 
of Milwaukee have opened new and ex- 
panded quarters for their Dallas district 
sales office and warehouse at 133] 
Dragon Street in the Trinity Industrial 
District. E. K. Anderson is Dallas man- 
ager for the company which manufac- 
tures electrical products. 








Manufacturers of Specification Concrete 


ORTH TEXAS 
Gutlding Materials, Tue. 


READY MIX CONCRETE - SAND - GRAVEL 


BUILDING MATERIALS 
2700 INWOOD ROAD 





DALLAS, TEXAS 


TELEPHONE D4-7561 
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New Manufacturing Plant. The Lib- 
erty Iron and Metal Company and its 
affiliate, the Liberty Materials Company, 
have moved into their new plant at Hines 
Boulevard and Industrial Boulevard in 
the Trinity Industrial District. In addi- 
tion to office space, the building contains 
10,550 square feet of warehouse area 
equipped with machinery for sorting and 
processing scrap metals. 

ie 
Real Estate Offices. New offices have 
been opened at 6617 Snider Plaza by 
Clyde H. Roquemore, real estate broker, 
specializing in real estate loans on better 
class homes and business properties, as 
well as property management work and 
leases on farms and ranches. 

a 
Venetian Blind Factory. A new ollice 
and factory building has been opened on 
Dragon Street near Oak Lawn in the 
Trinity Industrial District by the Vickery 
Venetian Blind Manufacturing Company. 
The new building contains 6,000 square 
feet of floor space, nearly three times that 
of the former plant at 3210 Hall Street. 
Richard R. Vickery is owner and man- 
ager of the factory, which is equipped 
with latest design machinery for assem- 
bly line production of Venetian blinds, 
including paint spraying. 
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Electrical Distributor. Recent addition 
to the new Trinity Industrial Develop- 
ment is the General Industrial Supply 
Corporation, wholesale electrical distrib- 
utor located at 1028 North Industrial 
Boulevard. 


The new building, constructed by B. C. 
Baucham, provides 11,000 square feet of 
fireproof warehouse space for such na- 
tionally advertised manufacturers as 
Robbins & Myers, Inc., Federal Electric 


Products Company, Steelduct Company, 


Steel City Electric Company, Harvey 
Hubbell, Inc., Killark Electric Manufac- 


turing Company, Nesco, Pierce Fuse 


Company, Cutler-Hammer, Inc., West- 
inghouse Lamp Division, Collyer Insu- 
lated Wire Company and others. 


A. L. Jackson is general manager and 
W. H. Mayo is operating manager. Park- 
ing facilities and counter service will be 
available for all electrical contractors 
and dealers in the Dallas Southwest area. 
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CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS * MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
—DALLAS— 


CENTRAL-5185 








You are asking the oil industry 
for more oil 


than ever before 














DALLAS 


Mr. and Mrs. Average American and 
family are using twice as much oil this year as 
they used in 1934. This increased need for oil 
has not caused the pinch in the oil country 
that it has up North, for we are close to the 
source of supply—of natural gas for heating 
our homes and gasoline for our cars. But in the 
North and East, the increased demand caused 
some homes to be chilly last winter, and some- 
times a service station had to send a customer 
to another station in the next block. 

But the fact is, the oil industry is deliver- 
ing more oil than ever before in history. And 
every person in the industry—from the scien- 





tist who leads the search for oil to the tank- 
wagon driver who delivers finished products 
—is doing his part in this efficient effort to 
supply you. 

That's why so much oil in now available. 
And the oil industry is exerting itself to the 
utmost to make more oil available to you. You 
can help this effort by making your personal 
demands for petroleum products reasonable, 
by cooperating with programs designed to 
conserve oil products for the uses to which 
they are best adapted, by the exercise of 
patience as the oil industry acts to meet the 
need. 


HUMBLE OIL & REFINING COMPANY 
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Now lL know why Schlitz os... 
Lhe Beer that made Milwaukee Famous!” 


© 1948, JOS. SCHLITZ BREWING COMPANY, MILWAUKEE, WIS. 


S. H. LYNCH & CO., 


Wholesalers 














REG US PAT OFF 
BOTTLED UNDER AUTHORITY OF THE COCA-COLA COMPANY BY 


COCA-COLA BOTTLING CO., DALLAS, TEX. 
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Hexter Title Purchases 
Site for New Building 


Hexter Title & Abstract Company has 
purchased the property at 1312 Main 
Street and is erecting a modern structure 
two and one-half stories on the site. Total 
cost of property and construction is esti- 
mated to be $350,000. 


The new building, which will be built 
on the site as soon as the former build- 
ing is completely razed, will afford the 
company two and one-half times its 
present space. Howard R. Meyer is the 
architect and Henry C. Bennett & Com- 
pany are the general contractors. 

The new structure, which will be ready 
for occupancy by January 1, will have a 
frontage of 34 feet on Main Street and 
a depth of 100 feet. The vertical column 
will be of red granite with broad hori- 
zontal strips of Roman Travatine in ihe 
center and at the top. The ground joor 
will be of full-length plate glass with 
glass doors. The building itself will be 
of steel and concrete construction. 


The ground floor will, as in the present 
building at 1214 Main Street, be devoted 
to customer closing. On the second floor 
will be the offices of the abstract, book- 
keeping, and legal departments. The top 
floor will be used for large vaults and the 
machine room. The building will be com- 
pletely fireproofed and air-conditioned 
and will be equipped with an elevator and 
every feature for the safety, convenience, 
and comfort of the employees. All furni- 
ture will be of steel. 


The firm was founded by Victor H. 
Hexter and Louis J. Hexter, Jr., and has 
operated under the firm name of Hexter 
Title & Abstract Company since 1932. At 
the beginning of 1948 W. W. Fair, Jr., 
was admitted to the partnership which 
had previously been a sole ownership of 


the two brothers. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation. Washington, D.C. 


METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET B-5103 























pet Bowie 


COMPETENT PROFESSIONAL, TECHNICAL AND OFFICE PERSONNEL 


609 Rio Grande National Building Phone R-5016 





























State Fair’s Coming 


Lay plans now for that exhibit space. Have your 
artist or agency contact Brewer Studio for those 
giant photo blow-ups. Give your display that New 
Look with photo enlargements. We make quality 
enlargements from 8 by 10 inches up to 8 by 10 
feet and larger. 


Beowicr Fatie 


PHOTOGRAPHERS 
A151 Commerce Phone 77-7477 


National City Bank Cashier. J. Leon- 
ard Smith has been promoted to cashier 
of the National City Bank. Mr. Smith, 
who is a member of the Dallas Confer- 
ence of Bank Auditors and Comptrollers 
and a past president of the conference, 
was formerly comptroller for the Nation- 























al City Bank. 

















Sometimes they've 
“| gotta pass up a few folks. 











But when they do there's 
another - behind. 
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Aircraft Executive. Lloyd H. Bender, 
who has more than 20 years experience 
in aircraft manufacturing, is assistant 
sales manager for the Swift 125 succeed- 
ing Leonard Larson who has resigned 
and moved to California. Mr. Bender pre- 
viously served with Curtiss Airplane and 
Motor Company and also with Consoli- 





dated Aircraft Corporation. Most recent- 
ly he has been plant manager for the 
Guiberson Corporation’s Aircraft Heater 


Division, and was liquidation trustee for 
Globe Aircraft Corporation which sold 
all manufacturing and patent rights to 
Swift. : 

WILLIAM H. BROOKS has been ap- 
pointed sales manager and TONY WIL- 
LIAMS is the new service manager for 
the Dallas Hudson Company, Live Oak 
and Pearl Streets. Dallas Hudson Com- 
pany has just completed remodeling, 
modernization, and enlargement of pro- 
duction facilities involving expenditure 
near $12,000. The first floor service de- 
partment has been increased by 12,000 
square feet, and the second floor is now 
equipped for new and larger service op- 
erations. Mr. Williams, who at one time 
was a mechanic for Dallas Hudson, has 
recently been service manager for Day 
Motor Company. Mr. Brooks was for- 
merly a manufacturer’s agent and vice 
president of Machinery Builders, Inc., in 
New York. 


¢ 7 + 


B. L. JONES, veteran Dallas automo- 
tive service man, has been added to the 
staff at Fred Oakley Motors, Studebaker 
dealers at 612 North Zangs Boulevard, as 
assistant service manager. MIKE HITZ- 
HEUSER has recently been appointed 
shop superintendent. 





EYE GLASSES 
All complete 
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for as low 
1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 


5401 East Grand Avenue 
2002 Greenville Avenue 





504 West Jefferson 
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WEATHER 
STRIPPING 


Keep out drafts and cold air this win- 
ter. Cut down your fuel bill. Enjoy 
real comfort when the wind is howl- 
ing outside. Our expert workmen can 
weatherstrip your house NOW—and 
insure a “tight” house. Let us check 
your home now for adequate weath- 
erstripping this winter. 





MARVIN 


Denton Drive and Mockingbird Lane 


3 KEYS TO HOME COMFORT 


Simple and efficient heating—proper insulation and weatherstripping are 
three Keys to winter comfort. A call to D4-7575 will bring one of our 
experts to your home to help you plan built-in comfort this winter. Our 
service also includes immediate delivery on the best products money can 
buy—and supervised installation by our experienced workmen. 


Gold Bond 


ROCKWOOL INSULATION 


Means better living—Cool Comfort in Summer 
—and Cozy Warmth in Winter. Cuts decorat- 
ing costs—adds to the value of your house. 
Fireproof and Water Repellent. Lasts the life 
of your house. Night and Day—the year 
around—Rock Wool Insulation means better 


living. 





—DALLAS— 


A. SMITH Co. 


bryant 


Hloor Furnace 


Provides furnace heated home com- 
fort without expensive air ducts or 
a costly basement installation. WHY 
GO WITHOUT the health and com- 
fort only automatically gas-fired 
furnace heat can give you. The 
Bryant “Heat Chamber" is the most 
economical way to put real furnace 
heat in your home. ‘‘Let the pup be 
your furnace man.” 


Phone D4-7575 
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JOE FOSTER and GILBERT TYLER 
wil be co-managers for the new Duke 
Doyle’s Store, home appliance retailers, 
at 338 West Jefferson. The first Duke 
Doyle Store was opened at 3301 Oak 
Lawn and the second at 1200 Fort Worth 


Skales 


? 
Emp S Y men — 


“A Superior Service” 


Call R-5801 


and let us help you with your 
personnel problems. We offer 
complete, efficient service. 













































MRS. SUSIE L. SKILES 






506 Southwestern Life Building gece a : - “a 
DALLAS ; 
Grove State Bank Opens. Grove State Bank. the first bank to be established in 
No Cost to Employer Dallas County outside an incorporate townsite, has opened at 1249 South Buckner 
Boulevard with total assets amounting to $140,000, including $100,000 capital assets. 
$25,000 surplus, and $15,000 undivided profits. 
= Frank Duff (right) is president of the new bank which is loeated in the center 
of the Pleasant Grove business district southeast of Dallas near the intersection of 
Second Avenue and Buckner Boulevard. A. D. Jenkins (center), formerly of Lexing- 
You Create ton, Lee County, is vice president; and Dan Evans (left), formerly of the National 
City Bank of Dallas, cashier. Directors, who are all property owners in the eastern 
Dallas County sector, are Duff, Jenkins, W. M. Beavers, Wilbur Ard, H. S. Cherry, 


& 
A Business Jr., J. C. Murdock, T. C. Burnett, S. D. Sprinkle, arid T. E. Loving. 


The bank was created by sixty stockholders living in Pleasant Grove, Rylie, 








INSURANCE is the Seagoville, Pleasant Mound, Kleberg, Hutchins, and Urbandale communities in 
then necessity Dallas County. 





Insurance Premiums are an operat- 
ing cost which must be added to 


the price of your product to be THOMAS, JAMESON & MERRILL 


ARCHITECTS AND ENGINEERS 


820 NORTH HARWOOD 
DALZAS 4, ° TEXAS 





sold in a highly competitive market. 


| reduce this insurance cost by com 











petent insurance engineering, both 
fire and casualty. 





| have represented only capital Let Us Demonstrate The 
stock insurance companies for forty W ORLD’S FASTEST 
ears. 

_: ADDING MACHINE 


+ For You Without Obligation 





Call Central 7989 or Central 8823 


CRUGER T. SMITH 
| CLARY 


General lnusurance 
MULTIPLIER CORP. 


R-8624 Magnolia Building 1624 Bryan Dallas 
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With Chance Vought. Andrew W. De- 
Shong, formerly director of industrial 
services for the Republic National Bank, 
has been appointed to the post of assistant 
to the general manager of Chance Vought 
Aireraft’s Dallas plant. He has served as 
a member of the editorial staff of the 
“Dallas Times Herald,” as director of 
publicity and editor of DALLAS for ihe 
Dallas Chamber of Commerce, as public 
relations director and later assistant to 
the division manager for North American 
Aviation, Inc. Mr. DeShong was manager 
of the Dallas Chamber of Commerce’s 
industrial department before joining the 
Republic National Bank last December. 





en mg 


) VISUALIZATION \ 
and PLANNING 


of 
YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 
> 


BOOKLETS ® FOLDERS ® BROCHURES 
MAIL © PUBLICATION ® RADIO 


PERRY « Advertising 





GERALD F. PERRY » 
( 52314 South Ervay St. | 
) Telephone Riverside 5612 ‘ 
b. —& 
DALLAS SEPTEMBER, 1948 


H. W. CHANCELLOR is manager for 
Gordon’s Jewelers, 1605 Main Street, 
having previously served the organiza- 
tion as Southwestern’ sales representa- 
tive. 





q g 3 


Four Dallas men were appointed to 
committees of the Retail Merchants As- 
sociation of Texas. J. E. R. CHILTON 
will serve as chairman of the Golden An- 
niversary Observance committee, W. C. 
GOODMAN is chairman of the auditing 
committee, HOWARD G. CHILTON is 
chairman of the bulletin committee, and 
R. C. DOLBIN is a member of the legisla- 
tive committee. 

4 
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State distributor for the Robotyper, a 
mechanical unit which multiplies a type- 
writer's output, is the JOHN WEIL- 
ACHER SALES AGENCY, 1908 Com- 
merce Street. 

es a 

NORMAN C. VANDERWOUDE is 
the new unit manager for The Equitable 
Life Assurance Society in Dallas. 

a 

JAY C. STILLEY of Dallas has been 
named honorary vice consul for the City 
of Dallas by the Mexican Government. 












RECOMMENDED USES: 


For Truck Gardeners— 
load from ground 

to truck-.- 

use as tow tractor.-- 
for unloading at 


warehouse--- 
For Cotton Gins— 

For Industrial Uses- will handle a bale 
in foundries--. 
in shops--- use as tow fractor--- 
in bottling plants..- 


by contractors--- 


Lilt Capacity 1000 Lbs. 
Raises To 2 Height of 8'-10° 


All Hydraulic 


Controls At 
Finge, Tips 


PHONE C-5382 


Wim. R. Carmichael, Inc. 


New general sales manager of the Na- 
tional Gypsum Company at Dallas is 
JOHN W. BROWN, who has been man- 


ager of the Dallas district since 1941. 








Business Broker 


REAL ESTATE 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 
Phone R-1833 
1618 BRYAN 


DALLAS 








of cotton with ease..- 





379 S. INDUSTRIAL BLVD., DALLAS 8, TEXAS 
DISTRIBUTOR— GIBSON TRACTORS AND IMPLEMENTS 
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THE AMAZING NEW 
THAT 
PLAYS 200 SELECTIONS! 


Hotels are installing it .. industrial plants are installing 
it..and clubs and large home game-rooms are 
putting in the amazing Seeburg Select-O-Matic 200 
Library. imagine outlets all over a plant or build- 
ing ..in the executive offices ..in the display 
rooms.. furnishing wonderfully pleasant 
music at just the right volume. Never too 

loud . . never too soft . . music at its 

best to soothe the nerves of rushed 
employees .. to give a “pick-up” 
at just the right time . . to make 
the customers more receptive 
to your merchandise. 
See your local dealer. 












































@ Select-O-Matic “200” Lj. 
brary holds 100 records—p, 

200 selections. 10 and 12-inch 
er may be intermixed in 











e A“mechanical brain" gen- 
tly removes records 

library... plays them verti. 
cally... gently returns them. 








© Program timer permits pro- 
grams to be selected in ad- 
vance... to start and a 
playing whenever you 





© Complete remote control — 
on-off, volume and 
cancellation — all from any 
remote point. 





e For larger homes and ¢s- 
tates—music in every room 
and building—also AM-FM 
radio and paging service. 
Inquire about the Seeburg 
Model ICS-1. 


Ss. ad & LY Re C be & C O a Erclasiue Southwest Destrbators 


PACIFIC AT OLIVE, 
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DALLAS * DALLAS DEALERS: Sanger Bros. and The Record Shop 
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New Allstate Chief. John H. Walgren 
will be manager of the Allstate Insurance 
Company, automobile insurance subsidi- 
ary of Sears, Roebuck & Company, for 
Texas with offices in the Irwin-Keasler 
Building in Dallas. Growth of the com- 
pany’s business in Texas led to the estab- 
lishment of the Dallas offce, and Mr. 
Walgren was sent from the home office 
in Chicago to head up the sales, under- 
writing, and policy issuance and claims 
for Allstate. 


7 7 t 


DR. CHESTER F. LAY, former presi- 
dent of Southern Illinois University, has 
been appointed to head the new Depart- 
ment of Management for Southern 
Methodist University. Dr. Lay, who re- 
signed this past month to assume his new 
duties in Dallas, taught accounting and 
management at the University of Texas 
for 18 years prior to the Illinois post. 
L. H. Fleck, dean of the SMU Business 
School, said that this department was be- 
ing set up to meet a demand for training 
in the field of accounting and manage- 
ment. “The industrial expansion,” Dean 
Fleck said, “of the Southwest has war- 
ranted such a move.” 





breat National 


Life 


DALLAS 
S.J. Hay. President 
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M. A. MOSS, manager for the newly 
formed Dallas Firebaugh Truck Com- 
pany, 5528 Colunibia, has announced 
that his firm will be the distributor in 
Texas for the new three-wheel one-half 
ton truck. The Firebaugh truck is pow- 
ered by a two cylinder, air-cooled, eight 
and one-half horsepower engine that gets 
55 miles to the gallon of gasoline. 


Ye ae 

WILLIAM G. McDANEL, a vice presi- 
dent of the Texas Junior Chamber of 
Commerce, has joined the board of di- 
rectors of the Dallas Junior Chamber of 
Commerce. 


7 ¢ 7 


GUY STRAIT and O. N. JUSTICE, 
Dallas insurance men, have been ap- 
pointed to the staff of Group Hospital 
Service, Inc., the Texas Blue Cross Plan, 
and Blue Shield Plan. They will serve the 
Dallas area which includes 14 counties. 


Specialty Shop Opens, Adelayde 
Wright’s Girl Shop, specializing in ready- 
to-wear, accessories, and gifts for girls 
from seven to fourteen years of age, has 
been opened at 1912 Skillman. 











Real Estate 
— Loans — 


HOMES, APARTMENTS AND 
BUSINESS PROPERTY 


F.H.A., Conventional and 
G.I. Loans 


Low Interest—prompt, friendly 

service—liberal, flexible pro- 

grams to fit your requirements. 
Commitments on plans. 


MURRAY 


INVESTMENT COMPANY 
**Real Estate Financing Since 1908"° 
718 Republic Bank Building 
Telephone C-4358 




















JANITORS e MAIDS- e 


RIO GRANDE BUILDING 


WINDOW CLEANERS” e 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
STEAM CLEANING e SIDEWALK WASHING e¢ HOT FLOOR WAXING 


HOUSE CLEANERS 


C-7660 








Motorola Television 





2913 GASTON AVENUE 





We Are Proud to Announce Our Appointment as 


Installation Contractors 


TELEVISION Is Coming to Dallas! 


the FIRST TELECAST about 


PRICED FROM $189.50 UP TO $699.50 
We Also Sell, Install, and Service: 


e PUBLIC ADDRESS SYSTEMS 
e INTERCOMMUNICATING SYSTEMS 
e AUTOMATIC TELEPHONE SYSTEMS 


CHANDLER SOUND EQUIPMENT COMPANY 


HERBERT CHANDLER, Manager 


Dealers and Official 


Motorola 
is TELEVISION 


at Its Best! q 


Buy now and be ready for 


OCTOBER Ist. 


PHONE T-9929 
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Freight Bureau Office Addition. 
Work is scheduled to begin soon on an 
addition to the office building of the 
Southwestern Motor Freight Bureau. 


Baggese Company Moves. Baggese 
Refrigeration Company, exclusive dis- 
tributor in North and Northeast Texas 
for C. V. Hill Company of Trenton, New 
Jersey, manufacturers of commercial re- 
frigeration equipment, have opened new 
offices at 2024 Jackson Street. Joseph A. 
Baggese who has fifteen years of experi- 
ence in refrigeration sales and promotion 
work owns the firm which has distribu- 
torship rights for fifty Texas counties. 


4120 San Jacinto, between Haskell and 
Peak. The fireproof building, shown in 
architect Roy E. Lane’s sketch above, 
will contain offices, a large assembly 


The new offices and showrooms are air 
conditioned, and there are outside park- 
ing facilities for 200 cars. 
. . # 

New Shoe Store. A new Buster Brown 
Shoe Store has been opened at 4449 
Lovers Lane in the Miracle Mile Section. 
The store will feature shoes fitted by 
X-Ray, and will carry infants, childrens’. 
misses’, teen-agers’, and men’s and boys’ 
shoes. 


room and a kitchen. The nonprofit 
bureau is managed by J. D. Hughett, 
who founded the organization more than 
twenty years ago. 






Distributing Center. The Marsh Steel 
Corporation of Kansas City has leased a 
warehouse at 4020 Hancock Street, mak- 
ing Dallas its distributing center for all 
of Texas, and a portion of Louisiana. The 
brick and tile building has 5,000 square 
feet of floor space and an additional 
6,000 square feet in the rear for truck 
loading and storage. Manager of the Dal- 
las office is Paul Little, and R. A. Cooper 


is sales manager for this territory . 











Airlawn Area —\INDUSTRIAL PROPERTY — Available Now! 


OFFERS EXCELLENT LOCATION FOR MANUFACTURING OR WAREHOUSE SPACE 










































































OWNER WILLIM- 
PROVE ALL OR ANY 
PART OF THIS 33,000 
SQ. FT. INDUSTRIAL 
SITE TO SUIT LEASOR 
ON LONG TERM 
LEASE 





ONE of the MOST [pbsestnesstte KX\NNYi 7] 
DESIRABLE spesetttetst SUNACONE & ¢ 
SPOTS IN {SERVE This PROPERTY e 3 
DALLAS | y 3 
e In the heart of ; 33, 00 Sq.Ft. NWN P 
modern Airlawn (Tr) “fa INDUSTRIAL RR .D; : > 
industrial area z WINTHROP 4 DEVELOPMENT KEYS je A 4 
° 155 x 230 foot wh Cos i BLDG. 3 
lot. Level with “Gy SIN | Ga AS rot EO 
good drainage GY 1} R.DKEYS jE ——_ 60. 
© 200 feet of = aii < x a 
trackage Ww | x 7 #8 8 
— : | om oe 
e Will improve site a — e 
with all-masonry- ‘ s0- Pe, ail Z 
and-steel construc- 1 
i CONCRETE 2707 CONCRETE ° 
_— eRe" = =MOCKINGBIRD LANE | ease . 


CHOICE LOCATIONS such as this are becoming increasingly scarce. If 


you plan to expand or locate in the Dallas Southwest you should investigate this 
property. FOR FURTHER INFORMATION CONTACT: 


R. D. KEYS 


Phone D4-1260 
2707 MOCKINGBIRD LANE, DALLAS 9, TEXAS 


C. E. GANDY 
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James E. Foster & Son, Inc., loans and 
real estate firm, have moved their offices 
from the Gulf States Building to 1201] 
Commerce Street, on the corner of Mur- 
phy. The building was formerly occupied 
by The Guaranty Federal Savings & Loan 
Company which is now at 1205 Com- 
merce Street. Frank Foster, executive 
vice president, is in charge of the Dallas 
branch office of the Fort Worth firm. 
Henry Kearby is office manager and 
James O. Abston is loan appraiser. 

orf 
Diamond Alkali to Expand. A $250.- 
(00 additional unit to the silicate of soda 
producing facilities of the Diamond 
Alkali Company’s Dallas plant is being 
completed and is expected to be-in oper- 
ation some time this month. The exten- 
sion of the Dallas plant, a part of a $30,- 
(00,000 national expansion plan, will en- 
large the company’s producing proper- 
ties at Lamar and Lenway Streets. H. S. 
Crary is manager for Diamond Alkali 
here. 

y 7 5 
Funeral Home Expansion. Marrs- 
Mundy-Quill Funeral Home, 3000 Maple 
Avenue, owned by Edward S. Marrs, 
John H. Mundy, and Mrs. Jessie Quill, 
has just completed a $40,000 expansion 
which included changing the exterior 
from Colonial to Georgian style architec- 
ture. Off-street parking, a larger chapel, 
office space enlargements, and a special 
room for the completion of funeral ar- 
rangements have been remodeled. Archi- 
tects for the Marrs-Mundy-Quill expan- 
sion were Tatum, Alexander & Quade. 
Contractors were Norton & Miller. 

5 v y 
Bridges Shoe Store. A new Bridges 
Shoe Store has been opened at 1910 Skill- 
man with C. H. Bridges as general man- 
ager. M. L. Bridges is president of the 
company, which operates other stores at 
310 West Jefferson and 6812 Snider 
Plaza. 


GRAYSON GILL | 


Architect and Engineer 
1913 San Jacinto Street 
Dallas 1, Texas 











Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


C-5401 





1919 Main Street 


Dallas 








Loan and Real Estate Firm Moves. 


SHOW CASE AND FIXTURE 


MANUFACTURING CO. 


DESIGNERS & MANUFACTURERS 


OF STORE AND 
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~ «the Childrens hour 


It’s the greatest hour of their lives! 
The exciting time when they start to 
school...an extremely important 
turn in the cycle of their develop- 
ment, for educational advantages 
are requisites for success in the 
highly competitive system under 
which we live. Every family man 
knows this and wants to make sure 
his children enjoy every educa- 
tional advantage from kindergar- 
ten through college. 

Your Southland Life Representa- 
tive is such a man. And he knows 
through practical experience how 
to be sure his children will enjoy 
these advantages. His children will 
receive the education planned for 
them because of his Planned Pro- 


gram of Life Insurance. Have YOU 
made this provision for YOUR chil- 
dren? If not, the sincere counsel of 
your experienced Southland Life 
Representative is quickly available. 
Let him explain the simple de- 
tails and advantages of a Planned 
Program of Life Insurance. South- 
land Life has unusually attractive 
Scholarship Policies for Children. 


pare te 


COMPANY 
Meme Ofte DALLAS 





LIFE, ACCIDENT, HEALTH, 
HOSPITALIZATION 
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Bring Your Eye 
Physician's Pre- 


EXAMINING NOT OUR BUSINESS 
scription to Us for 


A-1 Quality Lenses But—we make Al-Quality GLASSES from your EYE PHY- 
SICIAN'S prescription. MEDICAL Eye, Ear and Nose Physi- 


£/ 
et eS 
e1 


D. Martin Thomas 


cians can TREAT as well as fit glasses, and are the safest to 


tell you what your eyes NEED. 


THOMAS Gazccal COMPANY 


Successor to Walstrom Optical Company 


Ground Floor « Medical Arts Bidg., Dallas 








Manu facturers 


Since 1870 





BAGS 


COTTON ¢ BURLAP « PAPER 


FULTONET OPEN MESH 
TWINES — TARPAULINS 


FULTON BAG and COTTON MILLS 


DALLAS, TEXAS 
ATLANTA — NEW ORLEANS — ST. LOUIS — NEW YORK — KANSAS CITY — DENVER 
MINNEAPOLIS — LOS ANGELES 











UP-TO-DATE SMARTNESS IN STEEL 
PLANNED EQUIPMENT FOR EXECUTIVES 
NEW AND DIFFERENT 





METAL DESKS -CHAIRS AND FILES 
STOCK AND CUSTOM-BUILT METAL EQUIPMENT 


W I L KH | D E pomeermig nto oe AND CONTRACTORS 
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New Infant and Children Shop, 
Prince & Princess, specialty shop for jp. 
fants and children, now under constrye. 
tion at 6415 Hillcrest across from the 
Southern Methodist University campus, 
will open about the middle of next month, 
Mr. and Mrs. E. T. Jolley will operate 
the shop together. 

Regular nationally advertised lines of 
dition and accessories for children up 
through six years of age will be carried, 
Twin insurance will be furnished on all 
layettes purchased at Prince & Princess, 

Mr. Jolley was formerly in office man. 
agement and wholesale distribution work 
in Rhode Island. Mrs. Jolley has had con- 
siderable experience in retail selling in 
a specialty shop in Norfolk, Virginia. 

The new building, owned by H. L. 
Lynch, is under a long term lease to the 
Prince & Princess Shop. The architect 
for the project is C. S. Dilbeck. 

There will be a 20 foot frontage and 
100 foot depth. The shop, which will have 
a solid glass front with crab orchard 
stone trim, will have a miniature garden. 

It will be air conditioned and the color 
scheme will be pink, blue, and off-white. 


f tA vy 


Millinery Manufacturer. The Robins. 
Lazarus Company has opened a new fac- 
tory for its subsidiary, Jan Leslie, Inc. 
at 421 South St. Paul Street to manufac- 
ture a full line of custom-made women’s 
hats for the more exclusive trade. Janne 
Poteet will create designs exclusively for 
the new company. 


¥ A A 


Grand Prairie Firm. The Southwest 
Company has opened offices in Grand 
Prairie to handle distribution in Texas, 
Oklahoma, New Mexico, Louisiana, and 
Arkansas for Ferguson tractors, which 
are manufactured in England. H. L 
Gregory is general manager of the 
Southwest Company. 


CECIL W. CROW 


Insurance and Bonds 


109 Thomas Building C-8428 
Dallas 1, Texas 











_PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 
| 1801 Commerce Street Phone C-8084 
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Market Week 


Three prominent members of the Dal- 
las Manufacturers and Wholesalers As- 
sociation, a division of the Chamber of 
Commerce, joined the Avondale Mills of 
Alabama in presenting a unique Junch- 
eon-fashion presentation during the Dal- 
las Market Week at the Crystal Ball 
Room in the Baker Hotel. 

Higginbotham-Bailey Company, Mor- 
ten-Davis Company, and Jones-Brown- 
Abrams, Inc., wholesale distributors of 
Avondale’s fabric for homemade dresses 
for women and children, sponsored the 
style show for over 400 fabric buyers of 
the six states that attend Dallas’ Market 
Week. More than 170 stores in Texas, 
Oklahoma, Mississippi, Louisiana, New 
Mexico, and Arkansas were represented. 

Twenty-eight costumes varying from 
street dresses and children’s play clothes 
to slack suits and evening coats were 
shown in Avondale’s famous “name 
chambrays”—Carol, Anita, Dunbar, Co- 
mer, Marlin and Coravon suiting. 


Patricia Stevens Studio models parad- 
ed on a table-height ramp placed in the 
center of the Crystal Ballroom while Miss 
Carol Weaver of radio station KRLD’s 
staff gave the commentary on the ma- 
terial, cost of yardage, and amount of 
fabric required by the pattern used. 
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Avondale designers Miss Ann Watson 
and Mrs. Peggy Davis Woods were hon- 
ored with the initial showing of several 
of their fabric designs and dress creations 
for fall wear. Most of the dress designs 
were made from standard patterns, such 
as McCall, Advance, Vogue and But- 


terick. 


Miss Kay Cotter, fashion coordinator 
for Avondale Mills of Alabama and 
Southeastern Cottons in New York City, 
was present for the style show. 


Luncheon music was presented by Bil- 
ly Mayo’s orchestra and Miss Terry Lea, 
vocalist. All accessory items used in the 
show were from Higginbotham-Bailey 
Company. 


AVONDALE FABRICS as shown in the Texas Belle designed in Marlin 
chambray by Ann Watson of Avondale Mills of Alabama and worn by Mary Lee 
Ray is viewed by, left to right, E. A. Abrams, president of Jones-Brown-Abrams, 
Inc.; A. H. Bailey, president of Higginbotham Bailey Company; John B. Donovan, 
President of Morton-Davis Company; and Leonard Jamison, regidnal representa- 
time for Avondale Mills. Miss Watson, also the designer of Desert Flower 
made from Carol chambray and worn by Frances Lee, is shown explaining the 
use of fabric trim to Carol Weaver, commentator for radio station KRLD. 
Bobby Phillips and Mary D. Ray carry sand pails and model Playmates, an 
Advanced pattern styling for Dunbar chambray. Mary Lee Ray is shown 
modelling Little Women, a Butterick pattern interpretation for Carol chambray. 
om, Jean Gallrein in Chambray Polka, a Vogue pattern in Carol and Marlin 
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Dallas Advertising Men 
Convention Speakers 


Four Dallas specialists in advertising 
presentation will be chairmen of discus- 
sion panels for the 10th District Adver- 
tising Federation of America convention 
to be held in Fort Worth September 26- 
28. 


Nathe Bagby, account executive for 
Leche & Leche Advertising Agency, will 
discuss industrial advertising; P. M. 
Rutherford, advertising director for Dal- 
las Power & Light Company, will speak 
on public utilities and advertising; Alex 
Keese, vice president and general man- 
ager for Taylor-Howe-Snowden, radio 
sales organization, will speak on radio 
and television in advertising; and Stan- 
ley Campbell, who owns his own adver- 








bso You Need An mployee 7 


OUR JOB IS TO FURNISH YOU THE RIGHT PERSON FOR 
THAT POSITION—TO ACT AS YOUR CLEARING HOUSE 
FOR COMPETENT PERSONNEL... 


REMEMBER! 
We are Dallas’ only service organized 
specifically to serve You—the Employer. 


“Fitting the Round Peg in the Round Hole” 


Man-Sor (Co. 


Management Service Personnel Counsel 


1708/2 Commerce R-4870 








tising agency, will speak on graphic arts 
and direct mail. 


Speakers for the general sessions yjl 
include such men as Earl Gaines of the 
Pittsburgh Press; Howard N. King, 
typography counselor for Intertype Cor. 
poration of York, Pa.; George S. MeMil. 
lan, chairman of ‘the boas for Advertis. 
ing Federation of America; Bert M. Sar. 
azan, former sales promotion manager of 
the Hecht Company; Grant Stone, adver. 
tising director for Cleveland Press; and 
Dr. Robert W. French, director of busi. 
ness research for the University of Texas, | 


Ira E. DeJernett, Dallas advertising 
man and former president of the Dallas 7 
Advertising League, is governor of the — 
10th District. 


“4 f fi 


GLEN C. WASSON, owner and preii- 
dent of the Beckett Electric Company, 
1101 McKinney, has changed the name 
of the 40-year old concern to Electrical 
Supply Corporation. Mr. Wasson pur 
chased controlling interest in 1944 when 


Thomas G. Beckett, founder, retired from 7 


its management to become president of 
Thos. Beckett & Company, manufacturers | 
of lighting and other electrical equip- 
ment. 





Stores, Factories, Warehouses, 
Homes and Apartments 


Better 


Quickly Constructed 


With “Nailable” Stran-Steel Framing 


Better, because Stran-steel framing is strong, fire- 
resistant and will ever be free from damage by 
shrinkage, rot and termites! Erection is easy and 
fast from our Dallas stock! 


FRAMING MEMBERS PICTURED ARE: 


(1) Standard Joist. (2) Standard Stud. (3) Nar- 
row Stud for exterior walls and interior par- 
titions. (Circle) Shows patented nailing groove. 
(4) Half Stud, used as an auxiliary nailing piece. 
(5) Narrow Channel Plate, used to secure narrow 
studs at top and bottom. (6) Standard Channel 
Plate, used to fasten. standard stud to foundation 
and at top, and as a sill or head member for some 
door and window openings. The members are 
punched to receive pipe, wiring conduits and 
screw assembly on the job. ie a 
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A telephone call to our engineering department 
(H-7611) will bring you complete information. 


>. 


Available for immediate delivery 


2722 Logan Street 


anes 


Davin CG 


Phone H-7611 Dallas 16, Texas 
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«I Lone Star Olds-Cadillac 


Plans Major Expansion Program 
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BLOCK-LONG BUILDING frontage on Ross 


Avenue planned by Lone Star Olds-Cadillac Com- 
pany in shown in the architect's drawing below. 


In column of pictures, top: N. J. DeSanders, right, . 


and his two sons, N. J. (Dick) DeSanders and W. D. 
(Bill) DeSanders are shown looking at a Cadillac 
model. A section of the air-conditioned customers’ 
waiting room and the retail parts department is 
shown in the center. Inset picture is of the dis- 
patcher board where centralized control is main- 
tained on all departments and each service job 
charted through the plant. Bottom, is the entrance 
to the service department. 





OST-WAR development of Dallas as 

an automotive center is reflected 

primarily in modernistic showrooms and 

service facilities built around the Ross 
Avenue section. 

Dallas’ Auto Row is now one of the 
show places of the Southwest. The four- 
acre plant of the Lone Star Olds-Cadillac 
Company has long been one of the out- 
standing installations along Auto Row. 
Now plans are going forward to extend 
the present frontage of the present Lone 
Star Olds-Cadillac Building the entire 
length of the block extending along Ross 
Avenue from Crockett to Leonard Street. 

N. J. (Dick) DeSanders, Jr., vice 
president and general manager, has an- 
nounced that this extension and build- 
ing program will make Lone Star Olds- 
Cadillac’s sales and service facilities one 
of the most complete automotive service 
plants in the nation. 

Building in the new area will provide 
additional space for a retail parts and 
accessories store, wholesale and _ retail 
parts storage, used car merchandising, 
and a production line car wash system. 
Present plant and equipment involve an 
investment in excess of a half-million 
dollars. The projected improvements will 
involve a major extension of the present 
plant. 

In fifteen years the Lone Star Olds- 
Cadillac Company has become the larg- 
est organization of its kind in the South- 
west and has gained national recognition. 
Even in the Cadillac organization, which 
has set one of the highest long-time 
standards of service, their facilities have 
been outstanding. The firm has received 
letters of commendation from car own- 
ers coming through Dallas from all parts 
of the United States. The scope of their 
plant and system of operation have 
brought praise from factory executives 
who are familiar with service facilities 
throughout the nation. 


The Lone Star Oldsmobile Company 
was organized in 1933 by N. J. De- 
Sanders, Sr., at 2100 North Harwood 
Street. In 1935 the Cadillac-LaSalle line 
was added and in 1936 the firm moved 
to larger quarters at Harwood and San 
Jacinto. With the development of Auto 
Row along Ross Avenue the firm built 
its own building at 2301 Ross Avenue, 
and the 1941 models were introduced in 
this location. During the war adjoining 
property was acquired increasing the 
overall size of their holdings to a full 
square block. 

The post-war growth of Lone Star 
Olds-Cadillac was accelerated by Mr. De- 
Sanders’ two sons joining him on their 
return from Service and taking over 
active control of the business. Both are 
combat veterans. N. J. (Dick) DeSan- 
ders, Jr., served as a captain in the First 
Armored Division, and W. D. (Bill) 
DeSanders had a long combat record in 
the Eighth Air Force and was discharged 
a major. Dick DeSanders is now vice 
president and general manager of the 
firm and Bill DeSanders is secretary- 
treasurer and manager of car distribu- 
tion. 

The size of the Lone Star physical 
plant, the ramifications of its service 
facilities, and its equipment and factory 
methods provide a striking illustration of 
metropolitan automobile service in con- 
trast to the old-time garage. According 
to Bill DeSanders, the precision parts 
and equipment of a modern automobile 
have made the old-time general mechanic 
obsolete. 

The Lone Star Olds-Cadillac system of 
operation is built around teamwork by 
groups of specialized departments coor- 
dinated through a central dispatcher. 
Each department is staffed by specially 
trained mechanics with special equip- 
ment. Most of these men have qualified 
as Certified Craftsmen and are thor- 
oughly familiar with the problems and 
procedure in the particular departments 
in which they specialize. 

With its machine shop, body and paint 
shop, lubricating racks, and many special 
installations of precision equipment the 
plant is completely integrated. No work 
is sub-let. A central dispatcher with a 
two-way intercommunicating system 











keeps in constant touch with the foreman 
of each department. This system puts 
repair work going through the shop on 
the basis of straight-line production with 
the course of each job charted under 
central control. Lost motion is held to a 
minimum as mechanics are sent where 
needed and work is kept going smoothly 
through each department. 

The service department of the Lone 
Star Olds - Cadillac Company handles 
from 120 to 150 cars daily. The company 


also maintains a large make-ready de- 
partment which prepares new cars for 
owners. The service department alone 
has a personnel of 150 and ihe entire 
organization includes 175 men and 
women. 

The firm also maintains one of the 
largest wholesale and retail parts depart- 
ments in the Southwest. A feature of ihis 
department is a perpetual inventory sys- 
tem which insures that vital parts will 
automatically be re-ordered and replaced 





as used. The body department also majp, 
tains its own stock of parts including 
fenders, doors, and bulky items requiy 
ing special storage facilities. The fim 
also operates a number of parts trucks 
serving other dealers in the Dallas are, 

According to Dick DeSanders, th 
present plant of the Lone Star Old. 
Cadillac Company represents an engi- 
neered operation built and planned fo; 
the best in automobile service. Precisioy 
equipment is used whenever possible ty 
cut down the margin of human error, 
This equipment includes such machines 


as a visualizer which instantly charts 
front wheel alignment on a screen. The 
company has its own trained mainten. 
ance and installation crew. The over-all 
operation represents a coordination of 
men, machines and equipment under 
one roof to give Oldsmobile and Cadillac 


“When You See Me—DON’T Think of Life Insurance—BUT—When You 
DO Think of Life Insurance—SEE ME... 
COMPLETE SERVICE 
LIFE INSURANCE — ANNUITIES 
GROUP — SICK AND ACCIDENT 
HOSPITALIZATION 


General Agent 


Dallas 





1209-10 Praetorian Building — 


A. C. HENDERSON 


PROVIDENT LIFE & ACCIDENT INSURANCE CO. 
— Phone R-3068 
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. The Builder’s Friend 
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HINES BOULEVARD LUMBER CO. 
9747 HINES BLVD. (NEAR CIRCLE) D4-3961 
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owners in the Dallas area the best and 
most economical service possible. 


Thor Corporation in Dallas. One oj 
the leading manufacturers of home laun- 
dry and dishwashing equipment, Thor 
Corporation, is opening a district office 
in Dallas with Dean Benton, formerly 
with Thor in Los Angeles, as manager. 


Mr. Benton’s temporary headquarters } 


will be at the Baker Hotel. 

7 
New Merchandising Firm. Star Home 
Furnishings store, 531 West Jefferson, 
has opened with E. B. Spain as manager. 
Special feature of the store will be a 
marquee which will utilize a multi-col- 
ored “star billing” sign similar to thea- 
ter signs. Over the front of the new store’s 
plate glass window are twin rectangular 
frames upon which “star” merchandise 
can be billed as the current attraction. 

a Be 

M. O. (RED) LEGGETT will manage 

the new Luby’s Cafeteria which is sched- 
uled to open soon at 430 W. Jefferson 
Avenue in Oak Cliff. Mr. Leggett was 
formerly sales manager for Standard 
Brands in Dallas. 


LOOSE LEAF COVERS e EDITION BINDING 
*“"WIRE-O AND CERLOX PLASTIC BINDING” 


Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 
2002 North Field Street R-5179 Dalles 1 
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Sherman Gentennial 


The wooded Red River Valley of North 
Texas is waltzing this month to the 
rhythm of an oldtimer’s birthday ball. 
The oldtimer is Sherman, 100 years old 
this month, and mighty proud of it. 


Ordinarily Sherman doesn’t throw its 
Texas drawl around bragging about what 
its got that other cities its size would like 
to have. Ordinarily Sherman is a modest 
town. 

But this is Centennial year, and Sher- 
man has loosed a conservative cultural 
tongue with stories of the fascinating past 
and predictions for the bright future for 
North Texas. 


Old General Sidney Sherman, god- 
father of the Grayson County seat, who 
as a cavalry commander at San Jacinto 
coined the Texas Revolutionary battle 
cry “Remember the Alamo; Remember 
Goliad,” could have visualized from his 
namesake’s infancy that the little village 
was destined to become a church and 
school town, for these were respected and 
nurtured in Sherman from the beginning. 


The old general, however, probably 
never dreamed that his namesake would 
grow into a great grain and cotton man- 
ufacturing center. 


He couldn’t, either, have forseen 71 
manufacturing plants and six railroads 
fighting their way across the rambunc- 
tious Red, and settling in the Indian-rid- 
den woods of Grayson County to stay. 


Only about 500 “hell-for-leather” pio- 
neers were living in the Grayson County 
area in 1846 when the first Texas legis- 
lature chopped off a section of territury 
named Fannin County and christened it 
in honor of Colonel Peter W. Grayson, 
another Texas Revolutionary hero. 


It took those pioneers two years to 
choose a proper site for a county seat. 
Commissioners appointed by the first 
legislature originally selected a county 
capital site on the watershed of the Trin- 
ity, about four miles west of the present 
municipal site. 


A log courthouse was built at a cost of 
$232 and town lots were placed on the 
market for $1 each with 12 months to 
pay. But the settlers began to fuss about 
the shortage of wood and water. A heated 
Political campaign followed which re- 
sulted in the moving of Sherman to the 
Present site in early autumn, 1848. 
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Grayson County’s population had 
swelled to 2,000 by 1850, due primarily 
to the fact that Sherman had asserted 
itself as the main trading center for ihe 
Red River Valley farmers’ principal 
crops—cotton, potatoes, watermelons, 
and buffalo hides. Cotton wagons often 
were lined up for half a mile around the 
Sherman square, as the farmers bartered 
their goods for a few staple foods and 
shotgun shells. 

The Great Iron Horse moved into 
Grayson County in 1872. Houston and 
Texas Central Railway steamed into 
Sherman from the south in October of 
that year, and Missouri-Kansas-Texas 
moved down from the north across the 
Red River and established the town of 
Denison, ten miles north of Sherman. 

At the turn of the century, Sherman 
was reaching out to buy a substantial 
portion of the wheat and cotton of North 
Texas farmers to process it into flour and 
shortening and the many other by-prod- 
ucts. 

Sherman’s Austin College will cele- 
brate its Centennial in 1949. At one time, 
Sherman had four colleges, among them 
the formerly famous Kidd-Key, woman’s 
school extraordinary. 

Since the completion of gigantic Lake 
Texoma on the Red River in 1944, Sher- 
man has begun to think of itself as a 
potential playland for the Southwest. 


Fifth largest artificial body of water 
in the nation, Lake Texoma as a national 
park attracted more tourists last year 
than any other national park in the 
United States. It has a three-mile long. 
165-foot high dam and 1,250 miles of 
beautiful lake shore. Five towns were 
moved and 155,000 acres of land cleared 
for the deep, sprawling $54,000,000 lake. 


Little wonder then that the Red River 
Valley is echoing with sounds of a birth- 
day ball. Sherman’s September calendar 
is filled with carnivals, parades, Saturday 
night musical whingdings on the court- 
house square, and agricultural, indus- 
trial, and creative arts exhibits of every 
variety. 

Little wonder that neighbors from all 
over the Southwest will be dropping in 
this month to pay their respects to the 
oldtimer. 


CHARTING the future of Sherman is part of the 
day's work for, left to right, Lofton Hendrick, presi- 
dent of the Sherman Chamber of Commerce; 
Garland Franks, city manager; C. K. Davis, 
immediate past president of the Chamber; and 
Frank Thompson who recently retired after 18 years 
of service as manager for the Sherman Chamber 
of Commerce. Sherman's Grayson County Court- 
house square is the scene for a mounted parade 
commemorating the town's century of progress. To 
the left, center, is shown a spinning room in the 
Sherman Manufacturing Company where the carded 
cotton is spun into twines of various textures. To 
the right, center, is the entrance to the Administra- 
tion Building of Sherman's Austin College. Bottom, 
the splendor of Lake Texoma's innumerable coves 
complete with beaches, boat docks, and cabin 
villages matches the beauty of the virgin forest 
which surrounds the 1,250-mile shoreline of the 
great man-made lake. 
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New Banking Service. National City 
Bank will install a printing deposit receipt 
machine in each teller cage to help speed 
up depository service. DeWitt Ray, presi- 
dent, says that with the new efficient 
system, pass books will be unnecessary, 





OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 


unless the customer particularly wishes 
to use it. The checking account depositor 
gets a printed receipt, shaped like a 
check, which is a duplicate of the bank’s 
record of the deposit as to the amount, 
date and transaction number. 
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Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }} onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. 
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EXTRA PALE BEER 
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Howard Jordan 
Shop Relocates 


One of Dallas’ many business succes 
stories is the legend of The Howard Joy. 
dan Specialty Shop, located in the High. 
land Park Shopping Village. Starte 
eight years ago at Number 29 in the Yj. 
lage, the shop today is housed in a ney 
$100,000 air - conditioned building q 
Number 44, adjacent to the Post Office 
Building, and incorporates the former 
Piccadilly Shop which was also located 
in the Village. 


Owned by Mr. and Mrs. Howard Jor. 
dan, the firm which previously handled 
only women’s apparel has now added 
nine departments and will offer a ful 
line of children’s garments, shoes for 
women and children, foundation gar. 
ments, cosmetics, millinery, and ex. 
panded selections of women’s and misses 
apparel. 

































The two floors provide 11,000 square 
feet of space. The first floor departments 
have been set in a modern decor featur- 
ing Pompeian green against white and | 
grey background. A contemporary de. | 
sign combines French rococo against | 
white and grey background on the second 
floor. 





Mr. Jordan has worked in the apparel 
industry since youth. He came to Dallas 
from Pittsfield, Mass., about fifteen years 
ago to become first floor merchandise 
manager in one of the large downtown 
department stores. It was in 1939 that 
he and his wife decided to open their own 
shop in the Highland Park Shopping 
Village. 
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FRED R. THOMPSON, who has been 
superintendent of the schools at Cle 
burne, has been named co-ordinator of a 
new child study program at Southem 
Methodist University. 
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T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 
Phone R-5026 
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AWARDS 
Certificates - Seralls 


When you wish to pay special tribute to a person of portlet 


merit or one who has performed an outstanding service, 


STELLMACHER, C-688! 
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F. & W. Grand-Silver store at Elm, 
Ervay, and Main Streets is scheduled for 
complete remodeling and expansion cost- 
ing an estimated $500,000, after which 
time the store will carry the name of H. L. 
Green Company, the parent company, 
which has owned and operated the store 
since 1932 as one unit of 214 throughout 
the nation. 

The extensive rebuilding project is 
scheduled for completion by next sum- 
mer. Grayson Gill is the architect and 
Cowden Brothers are the general con- 
tractors. W. L. Carmichael is the con- 
struction superintendent. 








Grand-Silver Begins 


$900,000 Remodeling 


The remodeling program had been 
planned in 1932 immediately after the 
H. L. Green Company purchased the F. 
& W. Grand stores and Silver’s 5 and 10 
cent stores; however, it has only been 
this year that the various long-term leases 
on the ground floor of the Wilson Build- 
ing bordering around the Grand-Silver 
store have expired. 

T. A. Tombrello, manager of the Dal- 
las store, and G. A. Schwartz, head of the 
construction department for all H. L. 
Green operations, say that the Dallas 
store, when completed, will be the largest 
and most modern in the entire system. 
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Dallas, Texas 


QUALITY COSTS NO MORE...BUY BRAND NAMES 
“Year Around Air Conditioning for Your Comfort” 








e UNIQUE SASH BALANCES 
e PAINT and MOULDINGS 
e LUMBER and SHINGLES 


e SASH and DOORS 
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“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 


OY VCs Bae @ OP 
Your Gucldiug Stove 


MRS.HOMER H.GROVES,PRES 


106 E.JEFFERSON 
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We Have Only the One Location 


e BUILDERS’ HARDWARE 
e MECHANICS’ TOOLS 

e LIME and CEMENT 

e WALLPAPER 
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The entire front on two floors of the 
Wilson Building on all three streets wil 
be torn out and replaced with granite and 
plate glass. All floors will be of terrazzo, 
The light fixtures will be specially de. 
signed so as to give five watts for every 
square foot. The entire store will be gir. 
conditioned. The inclusion of the stores 
on Ervay and Main Streets, the extension 
of the mezzanine floor by 60 feet, and the 
leasing of 80 feet of the Wilson Building 
between the elevators to the full width of 
17 feet will give the new store a total of 
35,000 square feet of selling space. 


One new addition will be the largest 
restaurant and luncheon counter installa. 
tion in Dallas. The store will have more 
than 400 feet of lunch counter equipment 
of stainless steel. The counters will be 
covered with Formica, a laminate. 


Dominating the main floor decoration 
will be a large tinted montage photo. 
graph and painted mural depicting mod- 
ern Dallas’ economic, cultural, and edu- 
cational achievement. Another mural will 
give the history of the city 


All fixtures will be new and will be 
made of ChenChen, a new plywood de- 
veloped during the war and just coming 
into use for store furniture. The second 
floor will contain stock rooms, em- 
ployees’ lounge rooms, and general 
offices. : 


THOMAS A. ROSE, JR., is now vice 
president and general manager for the 
Bennett Printing Company. Mr. Rose was 
previously vice president of the Dallas 
Rupe & Company. Bennett Printing Com- 
pany, founded more than sixty years ago 
in a one-room shop in Paris, Texas, 
moved to Dallas in 1927. Today it occu- 
pies a building with 22,000 square feet 
of floor space at Corsicana and Park 
Streets and employs more than sixty 
people. 





We Send You Qualified Applicants 
For Professsional—Technical 
Office and Sales Positions 
CITY PERSONNEL SERVICE 
Edith Sewell, Manager 
1006-8-10 Fidelity Building Phone R-4786 














WYATT C. HEDRICK 
Architect and Engineer 











—— 
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Kirsch Company of Sturgis, Michigan, 
world’s largest manufacturers of curtain 
rods, drapery hardware, venetian blind 
accessories, and similar products, has 
leased a building now under construction 
in the Trinity Industrial District and will 
begin serving its Southwestern markets 
from the branch distribution center here 
around November 15. 

Dallas was placed at the head of the 
list of cities for location of a new branch 
office by the sales research representa- 
tives, and John N. Kirsch, vice president 
and treasurer, selected the location and 
signed a long-term lease. 

Mr. Kirsch was so enthusiastic over 
the development in Dallas’ industrial and 
commercial aspects that he not only 
leased space for his company, but also 
purchased a site in the industrial district 
as a personal investment and bought 
nearly five times as much property as his 
company will require. 

Kirsch Company has a foreign trade of 
about $8,000,000 annually, the greater 
portion being with Mexico and South 
American countries which, with the long 
established domestic trade throughout 
the Southwest, will be served by the Dal- 
las branch office and warehouse. 

The Kirsch building is being erected 
on the corner of Pittsburg and Levee 
Streets. It will contain 33,750 square 
feet. The site and the building will repre- 

sent an investment of approximately 
$200,000. 

Designed by F. J. Woerner & Com- 
pany, architects and engineers, the con- 
tract for building was awarded to the 
McFadden & Miller Construction Com- 
pany. The Kirsch building will be of 
solid masonry with concrete floors at 
dock height. Four truck wells for inside 
loading and a railroad spur at the rear 








DICTAPHONE: LEADS 1 HE WAY 


“One of America’s Great and 
Trusted Trademarks 
FRED L. HAYNES 
District Manager 


Dictaphone Corporation 
216 S. St. Paul R-6117 


Robert D. Goodwin 


ARCHITECT 
TELEPHONE LAKESIDE-5759 
Lemmon Dallas, 





4801 Texas 
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Kirsch Company of Michigan 
Leases New Building Here 


provides the means for loading and un- 
loading merchandise direct into the 
building from and into freight cars. 


The roof will have a Pyrofil deck, and 
wall partitions will support the roof so 
no posts will be required, thus giving 
each section of the building unobstructed 
warehouse space. Elmer R. Horne, Horne 
& Reeves Realty Company, who sold the 
property to Mr. Kirsch, was named leas- 
ing agent for the portions of the building 
that will not be used by the Kirsch Com- 


pany. 
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EXTRA MARGIN OF SAFETY 


SHIP YOUR PRODUCT IN 
GAYLORD BOXES 


GAYLORD 
CONTAINER 
CORPORATION 


DALLAS, TEXAS 
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Thirty-five years of progress and serv- 
ice highlight the history of Fishburn’s 
Cleaning and Laundry Company, 3200 
Ross Avenue. 

Started in a small building on the site 
of today’s modern plant by W. B. Fish- 
burn and Frank B. Slater, Fishburn’s has 
weathered the transition from wash-tubs 
and rub-boards to gigantic electrical 
steam presses and scientifically cleaned 
clothes. 

In 1913, the first year of operation for 
the two men, Fishburn’s had 24 em- 
ployees. Within the three and a half 
decades, Fishburn’s has grown more ihan 
ten times this original size in number of 
employees and has a payroll exceeding 
$500,000 annually. 

Denys Slater, president of Fishburn’s 
today, and son of one of the founders, 
considers that cleaning and laundry in- 
dustries have undergone an industrial 
revolution just since his childhood. 

Frank B. Slater, a former railroad 
man, bought out W. B. Fishburn’s inter- 
est in the plant in 1914. He brought up 
his three sons—Denys, Orval, and Ver- 
nett—in the business. These three men 
still operate the business which grossed 
more than three-quarters of a million 
dollars last year. 
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Re PR RTE: : 


PROGRESS in cleaning and laundrying methods is discussed by Denys Slater, left, and Vernett Slater, 
sons of one of the founders of Fishburn's Cleaning and Laundry Company. 


Fishburns Laundry Completes 
Thirty-Five Years of Service 






Members of the 20-Year Club at Fish- 
burn’s include R. E. Haden, Earl Davis, 
A. V. Davis, Clarence E. Slater, O. R. 
Crawley, Bert Shipp, Herman A. Schen- 
kel, Ray N. Tyson, Annie Wright, Willie 
Mae Johnson, Loette Davis, William G. 
Grissom, Josephine Floyd, Emma Puck- 
ett, and Cleo T. Haden. 

R. E. Haden, supervisor of the dry- 
cleaning department, drove the Slater 
buggy when the plant was opened 35 
years ago, and has worked for Fishburn’s 
ever since. 

Fishburn’s operates a fleet of trucks for 
pick-up and delivery service on fifteen 
scheduled routes in Dallas. For the past 
fifteen years, the plant has employed a 
chemist to analyze spots in clothing and 
determine the proper cleaning chemical. 

“When this firm was first started, all 
clothes were made from real silk, cotton, 
or wool,” Denys Slater said. “Today, 
mixed fabrics and those made from non- 
fibrous products make it necessary to 
make accurate analyses to protect our 
customers’ garments.” 

Officers of the organization are Denys 
Slater, president; Vernett Slater, first 
vice president; Orval Slater of San An- 
tonio, second vice president; and Ray N. 
Tyson, secretary-treasurer. 
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FOR 
Valuation and Appraisal Reports 
C. V. FLETCHER 


The average length of employment 
among all employees is a little under 10 
years, and 15 employees have been at the 615 
plant for more than 20 years. 
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Try This Number for Competent Help!... 


C-5181 


SACKS EMPLOYERS SERVICE 


Texas’ Oldest Employment Service 
1804'2 MAIN STREET 
Specializing in 
ACCOUNTANTS... SECRETARIES... OFFICE... 
CLERICAL AND TECHNICAL HELP 
27 Yegrs 


Serving Dallas Employers 


SALES 
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STOP THAT NOISE! 


Noise is an irritant that affects customers and employees alike. It creates 
confusion and decreases efficiency. 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 
noise. It can be quickly and quietly applied without disturbing business 
routine and it can be repeatedly painted without losing its sound absorbing 


qualities. 


PERMANENT 


ELOTEX 


vu S PATENT OFFice 


PAINTABLE 


cousti- 


NICHOLS COMPANY, INC. 
HOUSTON 
WENTWORTH 3-9311 


S. W. 


DALLAS 
TENISON 3-2166 














FOR HOME AND INDUSTRY 


FAN-PAC 


Pachaged Viatilation 


A full range of panel 
and attic fan sizes. 
Carefully engineered 
and thoroughly tested. 
A complete unit easy to 
install. Stationary and 
movable types for every 
use. 


Dealerships available. 


W. M. SMITH ELECTRIC COMPANY 


3200 Grand Avenue 


J. G. HAILEY, President 


Phone H8-2801 








Acme-NEA Bureay 
Moves to Dallas 


Acme Newspictures, a division of \f\ 
Service, Inc., has completed its relocatiy 
of the Southwestern bureau from Foy 
Worth to Dallas. 


Acme is located in the new Noma 
Building, Ross and Lamar. Harold 
Gully is bureau manager. 

Under the new setup, Acme-NEA yil 
serve parts of Oklahoma, Arkansas 
Louisiana, New Mexico, Mexico, and 4] 
of Texas from the Dallas office as points 
on the 24-hour leased line network. Dal. 
las will be joined to the coast-to-coast ne. 
work through the Kansas City bureau. 


The Times Herald will subscribe to th 
Acme Telephoto, making it the only ps. 
per other than the St. Louis Star-Times 
west of the Mississippi which subscribe 
to both the Acme-NEA and Associate! 
Press Wirephoto. 

There are 48 client papers on the Acm 
leased line network, and 65 clients wh 
subscribe to the Telephoto service. Th 
new bureau will operate 18 hours a day, 
beginning each morning at 5 a.m. 

Personnel for the new Dallas burea 
include Eli C. Minton, sales represents. 
tive; Jeff W. Hodges, Jr., bureau tech: 
nician; William D. Monroe, Jr., burew 
assistant; and Charles Duane Garrett 
Telephoto operator. 


7 i t 


CHARLES E. SHEDD has been a 
pointed director of accident and health 
sales for the Republic Nathional Life ln- 
surance Company, having served Repub- 
lic for several years as director of agenc) 
training and the educational program. 
LYMAN E. KING, formerly associate 
director of agency training, has succeed 


ed Mr. Shedd as director. 





TATUM, ALEXANDER and QUADE 
ARCHITECTS and ENGINEERS 
DALLAS 


Members American Institute of Aichitects 


Members American Society of Civil Engineers 
= = 











——— 


lg a & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE R-9349—DALLAS 
James S. Hudson 


Alex D. Hudson 
Alex D. Hudson, Jr. 
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A. Harris & Co. Remodels 

A. Harris & Company has begun a 
$40,000 remodeling program which will 
modernize and unifrom the exterior of 
the store on Elm, Main and Akard 
Streets. 

George Dahl, architect for the proj- 
ect, has drawn plans showing a lowering 
of the wondow floors by approximately 
one foot and correspondingly higher 
plate-glass windows, bringing the re- 
mainder of the two fronts in line with 
those in the men’s shop. The present 
windows were installed in 1913. 

The new windows will be in harmony 
with the entrance to the man’s shop 
which was installed about two years ago. 
They will have metal awnings, which 
when not in use, will be hidden in con- 
tainers fastened to the wall. 

Earl King is the general contractor. 





Cohen Candy to Build. Cohen Candy 
Company, wholesale distributors of can- 
dies and tobaccos in Dallas and northeast 
Texas, has announced plans for a new 
building in the Trinity Industrial District 
at the northwest corner of Industrial 
Boulevard and Howell. The $100,000 
structure will occupy 18,750 square feet 
of floor space, including a warehouse of 
12,000 square feet. The new plant will be 
air-conditioned and will have facilities 
for the year-round handling of choc- 
olates. The present location is 2022 Com- 
merce Street. 

Pre-Cut Ornamental Iron. The Dallas 
Iron and Wire Works of 6115 Denton 
Drive has begun the manufacture, for the 
first time anywhere, of ornamental iron 
for fences, terraces, porches, and stairs 
already built and assembled ready for 
installation. The only tools necessary for 
installation are a screwdriver and a hack 
saw. The firm is turning out the pre-cut 
iron at the rate of 2,000 feet a day, and 
has over a thousand different patterns 
available. P. C. (Phil) Lindman is sales 
manager of the Pre-Kut Division. 


Cedergren Metals Co. 
* Cemetco Specification 
Non-Ferrous Metals 
* Permanent Mold and High 
ssure Diecastings 
UNDER LABORATORY CONTROL 
Telephone R-4297 P. O. Box 5562 
DALLAS 2, TEXAS 





GEORGE W. EDWARDS 
ARCHITECT 





1509-A COCHRAN STREET CENTRAL-6582 


Yellow Transit 
Completes Terminal 


Yellow Transit Company, as part of 
a $2,000,000 national expansion pro- 
gram, has completed a 42-door terminal 
in Dallas. The Dallas terminal, managed 
by Fred L. Flusche, is on a 5-acre tract 
at 6909 Hines Boulevard. The two-story 
office building also contains the com- 
pany’s southern division offices of which 
V. L. DuLaney is superintendent. 


The new terminal is of brick, concrete, 
and steel and has a service garage in the 
rear. The line operates around thirty 
schedules daily out of Dallas. 





Clothing Store Opens. National 
Credit Clothiers, 1018 Elm Street, has 
opened, with W. R. Peek as manager. 
The new store, owned by Mr. Peek and 
his brother, L. E. Peek of San Antonio, 
will feature clothing for the entire family. 
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M O R E YOUR MONEY 


yanp ® PROTECTION 
OR e ACCURACY 
ELECTRIC =. cepVice 


CALL FOR FREE DEMONSTRATION 


R. C. ALLEN 
BUSINESS MACHINES, INC. 
1801 Young Street 





Branch Office Phones: R-1892 and C-3306 














standard of quality 


CENTRAL 4535 





SINCE 1885 a 


Southwest . . . a modern advertising and newspaper 
typographic service plus STADEEP Direct Pressure 
mats and stereotypes. 
service. We will meet your deadline! 


WESTERN NEWSPAPER UNION in Datos 


cA symbol of excellence and a 
in Dallas and throughout the 


Call Central 4535 for fast, quality 


606 SOUTH AKARD STREET 
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New Building. Manufacturers of baker, 
and confectionery equipment and sup. 
plies, the American Products Compan 
has moved into its new building at 159) 
Latimer Street. Sam Zeitlin is president 
Mrs. Sarah Tills is vice president, ané 
Julius Tills is teasurer of the company, 
ee ae 


Bank Adds New Service. Arrany. 
ments have been made by the Republic 
National Bank of Dallas for a private 
wire service to link the bank with other 
banks in key cities from coast to coast, 
Providing a more complete service for 
Bringing the latest shoe styles for the entire correspondents, as well as businesses, the 
system will be used to handle intercity 
money transfers, payment orders, collec. 
tion items, delivery instructions for 
@ western flavor with Gene Aviry cowboy securities, and security purchases and 


family to the Southwest for 37 years, Gra- 


ham-Brown Shoe Company has now added 


boots... styled by Gene Autry exclusiveiy sales. 

e- 
Armstrong Company Expansion. The 
Armstrong Company of Detroit, makers 
of plastic cements, putties, and glazing 
specialties, has added a full-scale manv- 
facturing operation and moved its exist- 


Main and Austin Streets, Dallas 2 ing Dallas distributing and sales office to 
a two-story building at 2411 Swiss Ave- 


,f 1 ied by the Ameri 
GRAHAM-BROWN SHOE CO. Prodecte Company. Glinoa Wisi 
manager of the new plant and the sales 
and distribution office. 


for Graham-Brown. 


Office and show rooms at 











The best tn serice by every standard 


IAIN ECG 


COMPANY 


808 N. HARWOOD 
w 


EXCLUSIVE AUTHORIZED PONTIAC 
SERVICE IN DOWNTOWN DALLAS 
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Dale Miller 


{Continued from Page 7) 
the advantages of decentralization and 
dispersion, while at the same time having 
the benefits of Dallas’ strategic geo- 
graphical location as a distribution and 
transportation center. 

Another important advantage pos- 
sessed by the Dallas Southwest is its com- 
parative geographical remoteness from a 
potential aggressor. The Board’s report 
naturally did not allude to any particular 
prospective enemy, but it is clear that if 
that enemy should be the Soviet Union 
then the Dallas Southwest would offer the 
greatest security against successful at- 
tack, for the simple reason that an en- 
emy plane would be compelled to fly for 
a long distance over American territory 
to reach its objective, thus giving our 
own interceptors more time than would 
be available if the attack were directed 
against either coast or against objectives 
further north. Although no section of the 
country can be considered safe from at- 
tack by air, there are, as the Board 
points out, “degrees of vulnerability.” 

Although the booklet produced by the 
National Security Resources Board was 
an important contribution in its security 
aspects, it was likewise a worthwhile 
document with respect to long-range 
planning and industrial decentralization 
in time of peace. Indeed, the Board sug- 
gested no arbitrary relocation of indus- 
try and invoked no pressures to bring it 
about. It set up as a prerequisite to dis- 
persion “that it be economically feasible 
to the particular industry concerned” ; 
but it pointed out, in a significant under- 
statement, that “with few exceptions... 
economic advantage and relative strate- 
gic safety will not be incompatible.” 

The report then set forth “some of the 
basic factors governing the economic 
valuation of plant locations,” as follows: 
Location of production materials, labor, 
sites, industrial fuel, transportation fa- 
cilities, market, distribution facilities, 
power, water, living conditions, laws and 
regulations, tax structure, and climate. 
It will be noted that all of these basic fac- 
tors are pertinent to peacetime years, ir- 
respective of any relevance to national 
security; and it will be noted also that 
the Dallas Southwest excels in virtually 
all of those requirements. With respect 
to only one, water for certain industrial 
uses, can Dallas be regarded as deficient, 
but that requirement will be fully met 
within the next three or four years when 
construction of the large Trinity reser- 
voirs now under way is completed. 

The Board takes cognizance of the fact 
that “decentralization of population and 
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industry is actually taking place” and 
that “a host of pressures is at work in 
this direction”, adding: “Trends toward 
decentralization of industry and popula- 
tion are significant for several reasons. 
Each of these trends influences the fur- 
ther development of the others. In other 
words, markets grow up in new areas and 
they in turn attract industry. New in- 
dustry gives rise to new pools of highly 
skilled labor. This cycle of action and 
reaction sets up a benign circle. . . . These 
are a few of the many factors bearing a 
relation to the relocation problem. They 
indicate the broad outlines of a potential 
pattern of industry and population which, 
if properly guided, will result in substan- 
tial benefits to both.” 

This informative booklet, already re- 
ceiving careful attention from many in- 
dustrial leaders, may prove to be of con- 
siderable importance in the months and 
years ahead in the development of a 
more balanced industrial pattern in the 
United States. Certainly it is evident that 
dispersion of industry will strengthen our 
national security in time of war, and it is 
also demonstrably true that such decen- 
tralization will invigorate our national 
economy in time of peace. The consist- 
ency and compatibility of these two goals 
gives sustenance to the thought that real 
strides toward their achievement can be 
expected from leaders of Government 
and industry working together. 





DR. THOMAS W. FARMER, former 
fellow and instructor in internal medi- 
cine at Johns Hopkins University, has 
been named assistant professor of neu- 
rology at Southwestern Medical College. 

i if v 

Texas & Pacific Railway promotions 
in the operating department included L. 
C. PORTER, vice president in charge of 
operations, R. C. PARKER, assistant 
vice president in charge of operations, 
and W. T. LONG, JR., general superin- 


tendent of transportation. 


DIAMOND 
BARGAINS 


Professional 
Watch Repair 
Service 
CLAUDE ZIMMERLY 
316 Republic Bank Bidg. C-2748 























Ry mreytl a 411 (-Yo 


staff help you on 


EXHIBITS 


Modern Art 
Studios, Inc. 


1505-7 Gano * C-2337 


75 



















































Time and time again... experience proves that Better 


Printing Pays on sales literature, booklets, and all 
kinds of printing designed to sell. It pays, too, in 
the production of the many commercial business forms 
that help make for the smooth, efficient operation 





of your business. 











... print it 
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rR te. Tt eR Ss A N D Peet ISCR ERS 
3112-18 COMMERCE STREET—PROSPECT 7-2583 
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INTERSTATE’S 
SHOWTIME” 


In Jess than three months, one Dallas 
firm has made its advertising so popular 
that people from 22 states, Alaska, and 
Canada have written in to them requeg. 
ing their names to be put on the direct 
mailing list. 

The firm is Dallas’ Interstate Theatres 
and their new advertising feature is a 
20-page localized movie magazine. 

Conceived and planned by Raymond 
Willie, assistant general manager for In. 
terstate Circuit, the magazine Showtime 
is edited by Robert Kelly. 

Mr. Kelly said that the mailing list 
for Showtime, which is obtained only by 
the request of an individual that he be 
placed on the roster exceeded 20,000— 
only half of which were Dallasites, 
“There are a lot of letters from people in 
Greenville, Terrell, Plano and the like 
who were in Dallas for a weekend vaca- 
tion, went to one of Interstate’s air-con- 
ditioned movies, saw our magazine free 
on the candy counter, clipped our cou- 
pon, and now réceive notice monthly 
about Dallas and the movies coming to 
the Southwest.” 

Editorials of interest to movie goers— 
such as one recently quoting the figures 
that indicate Dallas’ movie prices are 
among the lowest in the nation—and spe- 
cial articles concerning the motion pic- 
tures to open soon in Southwestern thea- 
ters are the mainstays for Interstate’s 
Showtime. 

“Our mailing list, surprising to some, 
is not composed of teenagers,” Mr. Kell) 
said. “There are many men and women 
around 50 who have requested to receive 
Showtime. We try to slant our articles 
so that Dallas is felt to be the locale for 
Showtime instead of Hollywood or New 
York.” 

Dallas is the only city in Interstate’ 
circuit that is publishing Showtime at 
present. Mr. Kelly said that its success 
would indicate similar magazines might 
possibly be inaugurated at a later date 
for Fort Worth, San Antonio, Houston 
and other cities in which Interstate Thea- 
tres are located. ; 

There is no paid advertising carried in 
Showtime, and there is no charge for 
the magazine. 
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Jorsign. Trade | 
Inquiries. 


EDITOR'S NOTE: Statements under this heading 
ore based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 























7148/USC. Cuba. Havana firm offers 
to secure agents for manufacturers desir- 
ing representation in Cuba. 

6148/M. Africa. Algiers agent desires 
to represent American firms in North 
Africa. 

6148/G. Puerto Rico. San Juan im- 
porter wishes to purchase paper bags for 
cement, and newsprint, both in quantity 
lots. 

3148/G. Germany. Karlsruhe firm 
wants to represent American firms in the 
U.S. Zone of Germany. 

6148/S. Bulgaria. Sofia firm has for 
sale cement, oil of roses, etheric oils, Per- 
sian carpets, Bulgarian embroidery, to- 
bacco, and new and used postage stamps; 
and wishes to purchase chemicals, light 
and heavy tools of all kinds, electric im- 
plements and machines, and typewriters 
and calculating machines. 

7148/S. Spain. Barcelona firm wants 
to import American cotton. 

6148/T. Bulgaria. Firm wishes to im- 
port clothing, food, jewelry, cosmetics, 
radios, machines, fountain pens and pen- 
cils, razor blades, and electrical goods. 

6148/F. Peru. Firm desires to locate 
contractors interested in handling an ex- 
cavation project for irrigation purposes 
near Pisco, Peru. 

7148/CGofl. India. Indian firms have 
for export brassware, silk goods and bro- 
cades, ivory goods, carved and inlaid 
wooden-ware, handmade lace goods, and 
hand-woven and printed textiles. 

7148/V. Spain. Exporter is looking 
for sub-agents for the distribution of 
Spanish technical, scientific, and literary 
books, journals, magazines, and reviews 
throughout the United States. 

6148/S. Italy. Concern has for export 
acomplete line of ecclesiastical art works. 

7148/ABTG. Bavaria. Manufacturers 
have for export beer, liquors, and wines; 
drugs, cosmetics, and chemicals; ma- 
chines and engines of various kinds; pre- 
cision instruments; glass, china, and 
ceramics; wood carvings; leather goods 
of various kinds; stationery items; tex- 
tiles, and general merchandise. 

6148/Z. Germany. Firms have for 
€xport costume jewelry, children’s jewel- 
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ry, silver-plated jewelry articles, and 
hand-painted porcelain jewelry articles. 

8148/LT. Mexico. Monterrey firm 
desires to export silverware, fine china, 
furniture, linen, Aztec feather pictures, 
wood carvings, and antiques. 

8148/CofS. Switzerland. Manufac- 
turer wishes to find a buyer or a repre- 
sentative for the sale of artificial horn 
in plates or bars for manufacturers; or 
in ready-made articles such as buttons 
and buckles. 

8148/S. Sweden. Calculating and 
adding machine manufacturers wish to 
contact dealers throughout the United 
States to handle their products. 

8148/P. Czechoslovakia. Manufac- 
turer wants to appoint an agent for Texas 
for their stiff collars. 

8148/JC. Mexico. Firm has for ex- 
port quantity lots of henequen and palm 
ixtle fibres. 

7148/R&D. France. Bordeaux firm 
wishes to represent American manufac- 
turers on a commission basis in France. 


8148/PM. Mexico. Monterrey con- 
cern desires to contact American export- 
ers with regard to the promotion of sales 
in Mexico. 


8148/JdeC. Mexico. Chihuahua 











manufacturer wishes to purchase refined 
tallow for laundry soap. 

8148/R. Cuba. Havana manufac- 
turers’ representative wants to contact 
packers of foodstuffs in general, par- 
ticularly onions. 

8148/R. Cuba. Havana firm wishes to 
contact exporters and packers of cotton 
seed oil and oleomargarine. 

8148/ACF. Mexico. Nuevo Laredo 
firm desires to buy machinery for mold- 
ing plastics by injection. 

8148/B. Mexico. Monterrey manufac- 
turer wishes to sell bricks, mosaics, and 
roof tiles to North American firms. 

8148/CGofB. Belgium. Firms have 
for sale screw rings and hinges, sanitary 
articles, woolen materials, linens, and 
brushes. 

8148/CGofB. Belgium. Concern 
wishes to form connection with Ameri- 
can wool spinning mills. 

7148/MM. Mexico. Mexico City firm 
has for immediate shipment quantity 
lots of dry pine wood. 


The Dallas Pen Shop has been opened 
by LYMAN E. SHORT in the Fidelity 
Building. 


















































Business 
Opportunities 











EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals and it is sug- 
gested the usual investigations be made in each 
instance. 


The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories. 

John C. Jensen, Inc., 600 South 
Michigan Avenue, Chicago 5, IIl., is in- 
terested in contacting manufacturers of 
hardware, appliances or other durable 
goods requiring sales representation in 
Chicago and the Midwest. 

Delta Chemical Company, 407 
Madison Avenue, Memphis, Tenn., is 
seeking to contact oil companies inter- 
ested in obtaining a distributor in the 
Memphis vicinity. 

Robert C. Rieke, P. O. Box 3232, 
Portland 8, Oregon, is seeking to contact 
manufacturers requiring a factory agent 
in Oregon and Washington. 





The following individuals and 
firms are seeking representation in 
Dallas and vicinity. 

Autocrat Products, Inc., Winona, 
Minn., manufacturer of automobile 
enamel, is seeking jobbers presently call- 
ing on oil stations and garages. 

C-Thru Aluminum Awning Com- 
pany, 1100 Hope Street, Los Angeles 
15, Calif., manufacturer and distributor 
of adjustable aluminum awnings, wishes 
to establish a Dallas outlet on a franchise 
basis. 

John Graddy Manufacturing 
Company, 1912 West 39th Street, Kan- 
sas City 3, Kansas, laundry tub manu- 
facturer, requires a manufacturers’ rep- 
resentative on a commission basis. 

Associated Sales Company, P. O. 
Box 2325, Memphis 2, Tenn., manufac- 
turer of a line of boys’ and girls’ anklets, 
is seeking a representative or hosiery 
jobber. 

Walter & Carrell Manufacturing 
Company, 2700 Walnut Street, Denver 
5, Colorado, manufacturer of griddles, 
fryers, and food warmers, is seeking a 
sales’ agent to sell this line to restaurant 
equipment dealers. 

R. Hencke, Jr., 6376 Clayton Road, 


St. Louis 17, Mo., is seeking a manufac- 


Bs 





turers’ representative to handle a line of 


fish bait. 


Lawrence Tool and Die Company, 
13713 Chadwick Avenue, Detroit, Mich, 
wishes to contact distributors presently 
specializing in kitchen and household 
wares. 


Topney Hand Mades, 240 Madiso, 
Avenue, New York 16, N. Y., manufg. 
turer and importer of hand made infanjs 
wear, is seeking sales representation 
through the medium of a sales or broker. 
age firm. 


The Langslow Corporation, 1% 
Perrin Street, Rochester, N. Y,, “(” 
clamp manufacturer, is seeking a sales’ 
agent presently calling on either mill sup. 
ply jobbers or manufacturers in the Dal. 
las territory. 


Sternberg Knitting Company, 134 
West 26th Street, New York 1, N. Y, 
manufacturers of infants’ and children’ 
knitted outerwear, is seeking a Dalla 
representative. 


Cortland Color Corporation, Pals. 
tine, Ill., manufacturers of Excello trans- 
parent silk screen inks for glass, acetate, 
and other transparent materials, and Ex. 
cello opaque silk screen inks for printing 
on any material, wish a dealer for Texas. 
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On Duty for Dallas! 
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he ...on daily duty between Dallas and Shreveport... on 
fast schedules that assure early morning delivery to industries 
and connections at Dallas, and early afternoon arrival for ship- 


pers and connections at Shreveport. 


This fast, new Diesel Service also means — 





HARRY R. WHITING, District Freight Agent 
George R. Marye, General Agent 
1107-8 Southland Life Bldg. Annex 

Riverside 9234 
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BUSINESS CONFIDENCE 
Built on Years of Service 


*® Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 





Established Established 
]87¢@ suey & pune LBBB seTzon, steee 
Wholesale Hardware Engineers and Manufacturers 
Specific Gravity, Electrostatic 
WAPLES-PLATTER 
White Swan Fine Foods 
1874 isume* = 1B asso 
BOLANZ COMPANY 
Real Estate and Insurance Contractors and Builders 
1875 DALLAS TRANS. & 
TERM. WHSE. CO. eames 
Werehousing, T ortati: 
—_ 189] firm courany 
“Everything in Paper” 





1879 Gear company 


Distributors. of Fine Cigars 


1892 ——— 


1876 ot L. DEXTER Lithographers and Printers 
lasurence 
Oldest Agency in Dallas 
1892 courant 





Printing, Lithographing and 
Embossed Labels 


1878 oF coMwence 
Benking 
1879 CLARKE & COURTS 


Retail Stationers 
Uthegraphers, Printers and 
Engrevers 


ORIENTAL LAUNDRY 
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Cleaning and Fur Storage 
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Many old-time Dallasites may well remember the L. Philipson Cigar 
Company store at the corner of Main and Akard where the South- 
western Life Building now stands. This interior view of the store 
was taken about 1885, about ten years after Mr. L. Philipson founded 
the company as the first wholesale cigar distributor in this part of 
the country. As was the custom during this era, the firm combined 
retail cigar sales with wholesale business. Mr. L. Philipson conducted 
his business from this corner until the early 1900’s. Then, for many 
years, the company was located on South Ervay Street in the Sanger 
Hotel Building when this, then new, building was first opened. During 
this period two sons, Max and George Philipson, entered the business 
as partners. The L. Philipson Company is now located at 1918 Com- 
merce Street and is still a leading distributor of a fine line of cigars, 
including such nationally known brands as Flor de Melba, Webster, 
Cuesta Rey, Tom Moore, and John Ruskin. Present partners in the 
firm are Walter Lipps, Mrs. Max Philipson, and Mrs. Walter Lipps. 
Memory-minded pioneers may also recall another feature of this 
early-day firm. The L. Philipson Company’s delivery wagon was a 
common sight on Dallas streets in the 1890’s, and had the especial 
reputation of being drawn by one of the finest teams in the city. 


Established Established 
1896 mcesweaves 1898 rue eracronans 
Industrial Machinery and iatnnee Sent 
Suppli 
uppires 189 HAVERTY FURNI- 
TURE CO. 
Furniture 
ANDERSON 


185 FURNITURE CO. OLIVE & M 
Dallas’ Oldest Furniture Store 1899 MFG. CO. _ 

Manufacturers and Jobbers of 

Bedroom and Living Room Furniture 


LANG'S FINE : 

189 FLOWERS .-.-Bed Springs and Mattresses. 
The Southwest's Foremost Florists ] of] AUSTIN BROS. 
Decorators, Nursery Landscape STEEL COMPANY 
Service Steel for Structures of Every Kind 











ELECTRICAL HOME APP) 














Here’s a feature of the Great Texas State Fair of 1948 you can’t 
afford to miss—The Electric Show! The entire middle section of the 
general exhibits building devoted to your better living, electrically. 


The electrical appliance distributors and manufacturers have assem- 
bled under one roof all the wonderful electrical living aids you’ve 
been dreaming about—from the tiny electric shaver to the complete 
electric kitchen. Clothes washers, ironers; dish washers, driers; refrig- 
erators, coolers; ranges, roasters and all the other wonderful electric 
appliances. 


But here’s the biggest news yet—arrangements are expected to be 
completed so that you may see the magic of TELEVISION! Television 
receivers will be on display and exhibitors are expecting to be able to 
demonstrate them right before your eyes. 


Don’t miss The Electric Show of 1948—it’s great. 
AT THE STATE FAIR OF TEXAS—OCTOBER 9-24 
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62nd ANNUAL 


STATE FAIR OF TEXAS 


In furthering the development of Texas 
industry, agriculture and commerce, the State 
Fair of Texas merits the acclaim and coopera- 
tion of all Texans interested in promoting the 
expansion of our productive area. As the fore- 
most transportation agency in Texas since 
pioneer days, Southern Pacific has always 
taken a large and active part in this program. 


Passenger traffic demands are met with 
fast, comfortable trains . . . shippers’ require- 
ments are accommodated by a _ constantly 
increasing fleet of freight cars and other 
equipment . . . a continuous program of im- 
provement is evidence of our intention to 
serve our territory with the finest rail trans- 
portation possible. 


Pioneers inDallas 
Railway Service 


Since 1872 


The arrival of the first Iron Horse in 
Dallas, over Houston & Texas Central rails in 
1872, heralded an era of expansion and de- 
velopment destined to affect the economy of 
all the great Southwest. From a struggling 
hamlet, Dallas has since boomed to a bustling 
city of major importance to our nation’s 


business and industrial life. In pioneering 
such progress, this: forerunner of the present 
Southern Pacific Lines exemplified the in- 
domitable spirit of progressiveness which has 
made America’s railroads the backbone of our 
social and industrial development. 








Tallas Public Library 
Periodical Division 
1926 Commerce St 
Dallas 1, Texas 
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COTTON 
PICKIN’ TIME 


Cotton-pickin’ is one of the “sure signs” of Fall in North Te as. 
And the Fall season is always accompanied by a quickening of 


pace that means more business and more work for everybody 
Vacations are over and our sleeves are rolled up at the Mercantilé 


Nothing pleases us more than to give the green light to busines 


a 


...to help “get the bale out” as farms, offices and factori 
respond to the tonic that is Fall. If you have a business prob- 


' lem, let’s work it out together! 


MERCANTILE NATIONAL BA 
AT DALLAS ‘ 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
e 
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